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Suggested events  
 Children’s rights and 

business principles 

  



Introduction  
 

This toolkit aims to strengthen the image of Sweden at the forefront of transparency and 

sustainable business practices, and as a country that takes responsibility for globalisation. 

Raising children’s rights in connection to sustainable business showcases how Sweden 

protects and takes responsibility for the environment, climate, social security and decent 

working conditions.  

 

The children's rights and business principles were developed and agreed jointly by Save the 

Children, Unicef and United Nations Global Compact. Examples of these principles and what 

they stand for are: ensure protection of and safety for all children in all business activities and 

facilities; use marketing and advertising that respect and support children’s rights; provide 

decent work for young workers; ensure parents and caregivers respect and support children’s 

rights in relation to the environment; ascertain that products and services are safe and 

contribute to the elimination of child labour, including in all business activities and business 

relations.  

 

This toolkit is a platform for promoting the Global Deal and Agenda 2030. It aims to 

strengthen the knowledge that making sustainable practices part of the core business is a 

competitive advantage, and that this helps to improve the company’s reputation and profit 

while contributing to sustainable global development. That companies have sustainable 

business models that contribute to sustainability goals under Agenda 2030 is important in 

order to compete in the global market. It is demanded from consumers, employees and 

investors.  

 

Sweden is knowledgeable in the area of children’s rights and sustainable business. For this 

toolkit we have strong Swedish partners with good international networks and contacts. We 

collaborate with Save the Children Sweden, Global Child Forum, UNICEF and Business 

Sweden. Their experts, knowledge and network is available to you, and SI is your primary 

contact when organising events. There is an expectation that Swedish companies will respect 

human rights. Sweden has a national action plan for human rights that Sweden’s export 

strategy refers to, and that mentions the Children’s Rights and Business Principles (CRBP) as 

an important part. It states: ‘UNICEF, Save the Children and the UN Global Compact have 

developed the Children’s Rights and Business Principles, which provide guidance for 

companies in their work. 

 

 

  



Swedish partners 

Sweden is knowledgeable in the area of children’s rights and sustainable business. For this 

toolkit we have strong Swedish partners with good international networks and contacts. We 

collaborate with Save the Children Sweden, Global Child Forum, UNICEF and Business 

Sweden. Their experts, knowledge and network is available to you, and SI is your primary 

contact when organising events. 

 

Swedish Institute 

There is great potential for Sweden to raise children’s rights and business in order to create 

confidence in Sweden, Swedish competencies and experiences while contributing to global 

development. With regard to children’s rights and business principles, Sweden hashas 

expertise and there are many good examples to highlight in an international dialogue. 

www.si.se 

 

Business Sweden 

Sweden and Swedish companies have a crucial role to play – and face tremendous 

opportunities – in the global transition towards a sustainable society. In order to support 

Swedish companies to grow their global sales in a sustainable and profitable way, Business 

Sweden has launched different initiatives that increase the knowledge about the Sustainable 

Development Goals, UN Global Compact and above all the areas of respecting human rights 

and anti-corruption measures. Children’s rights and business principles (CRBPs) is an 

important tool for companies to start mapping their human rights impact concerning the own 

market, the relation to the employees and the society and environment at large.  

www.business-sweden.se. 

 

Save the Children 

Present in 120 countries, Save the Children is the world’s largest non-governmental 

organisation striving to support living conditions for children globally through local and 

regional presence. All its work is based on the UN Convention on the Rights of the Child, and 

since 2012 also on the UN Global Compact’s Children’s Rights and Business Principles 

(CRBP), which Save the Children, together with Unicef and UN Global Compact is the 

founding partner of. Save the Children Sweden leads the implementation of the CRBP in all 

business relations globally, and has established a Centre for Child Rights and Business as a 

social enterprise with consultancy services. Save the Children Sweden has also, with funding 

from Sida, and with global partner Accenture, developed a due diligence model (Child Rights 

Impact Assessment) to help companies of all sizes review their core business activities from a 

child rights perspective. They also provide tailor-made and child-rights focused 

recommendations on how to take action, leveraging the best interest of the child in different 

corporate settings. Since 2009 Save the Children Sweden also runs a Centre for Child Rights 

and Social Corporate Responsibility in China, which together with the Centre in Stockholm 

has unrivalled expertise in supporting corporations to address children’s needs and rights, 

adding value to the corporate sustainability agendas.crb.savethechildren.se  

www.si.se
www.business-sweden.se
http://crb.savethechildren.se/


Global Child Forum 

Founded in 2009 by the Swedish Royal Family, Global Child Forum is known for their 

regional and global forums which bring together thought-leaders and influencers to work 

together on exchanging best practices. Global Child Forum believes in the power and 

responsibility of business, working in partnership with all parts of society, to create a 

prosperous, sustainable and just society for the world’s children. In addition to forums, Global 

Child Forum delivers research perspectives, best practices and risk assessment tools designed 

to unlock opportunities for business to integrate children’s rights into their operations and 

communities. It includes the Children’s Rights and Business Atlas, developed with UNICEF, 

a comprehensive resource to guide companies (see appendix 4).  

www.globalchildforum.org 

 

 

UNICEF Sweden 

UNICEF, the world’s leading child rights organisation, works in 190 countries and territories 

to save children’s lives, to defend their rights, and to help them fulfil their potential. Under 

the umbrella of their international work on child rights and business, ‘Better Business for 

Children’, they influence and educate businesses to respect and support children’s rights in 

their operations. Using the Children’s Rights and Business Principles as base, they help 

companies understand and act on their impact on children, from headquarters and throughout 

their supply chain. UNICEF develops standards, tools and knowledge on child rights and 

business to help individual companies design their own policies and procedures that comply 

with child rights.  

unicef.se 

Suggeted events 
 

Format 

We recommend you start with a breakfast seminar or lunch inviting Business Sweden, a few 

business leaders from Swedish, as well as local companies, that you know have already done 

some work on sustainable business. This first meeting can serve as a starting point for a larger 

event. 

 

Event format could be a smaller seminar, conference or roundtable, or a combination. You 

can also invite speakers from Sweden if a local partner is already planning for an event. SI 

can support in choice of format. Roundtable is suitable for high-level decision makers, 

business leaders, NGO leaders and experts, and is most effective in combination with a 

seminar or conference including a wider target group consisting of members of the same 

institutions and organisations. A reception at the embassy in the evening could also be a good 

way to conclude an event.  

 

http://www.globalchildforum.org/
http://www.globalchildforum.org/
https://unicef.se/barnrattsprinciperna
https://unicef.se/barnrattsprinciperna


 

Moderator 

It is recommended to use a local moderator, such as a journalist or an NGO representative. It 

is important that the moderator has knowledge about the theme. The ambassador can also 

moderate. 

 

Target group 

The main target group for the event are companies. It can be Swedish companies with local 

offices and local companies. Other important target groups are NGOs and government 

representatives. You should consider inviting media for larger events.  

 

Experts  

SI can suggest expert speakers. Experts could be a specialist from Save the Children 

Sweden, Global Child Forum, UNICEF, researcher within academia and/or a 

representative from a Swedish company. Keep in mind the Swedish ambassador for 

sustainable business. When inviting experts, from the knowledge and position they have, 

please make sure their visit is utilised in the best possible way. Can they visit some 

ongoing projects, ministers, local partners or be interviewed by media?   

 

 

 

 

 

 

 

 

 

 

 

 

 

Local partners 

Please also involve your local partner as soon as possible. SI can help you think of who 

this partner could be. It could be a ministry, agency and/or NGO. SI have partners in 

Sweden who might also be able to get you in contact with local organisations.  

 

 

Media 

Invite media to the larger event. It might also be relevant for the breakfast meeting or 

lunch. Could the Swedish experts or company representatives be interviewed? 

 



Material 

 

Films 

The following films can be used for the seminar: 

 

Global Child Forum YouTube channel: a range of videos covering the Forums, short 

interviews with leaders from government, business and academia, as well as the film Side 

by Side which dramatizes the importance of business respecting children's rights. 

 

Save the Children video introduction to children’s rights and business 

 

UNICEF’s video In the best interest of children  

 

 

 

Policies 

Sweden’s Export Strategy 

 

Action plan for business and human rights  

 

 

 

Bags 

Bags can be ordered from SI. 

 

 
 

 
 

 

 

  

https://www.youtube.com/user/globalchildforum
https://resourcecentre.savethechildren.net/library/video-introduction-childrens-rights-and-business
https://resourcecentre.savethechildren.net/library/video-introduction-childrens-rights-and-business
https://www.youtube.com/watch?v=_mhy43zqL_A
https://www.government.se/information-material/2015/09/swedens-export-strategy/
https://www.government.se/information-material/2015/09/swedens-export-strategy/
https://www.government.se/4a84f5/contentassets/822dc47952124734b60daf1865e39343/action-plan-for-business-and-human-rights.pdf


APPENDIX 1 Ambassador speech, example from pilot event in Vilnius, 
November 2017 

‘Excellencies, ladies, gentlemen, dear colleagues and friends,  

 I am very pleased that this afternoon will be devoted to two of the main priorities of the Embassy´s 

activities, children´s rights and business. These are also two issues which are very deer to me 

personally.  

 

 First I would like to mention the Sustainable Development Goals which have set out a broad common 

ambition for all of us to strive for. The Swedish Government stands firmly behind these ambitious goals 

but is also aiming at setting agendas to promote and facilitate all actors in society to contribute.  

 

 And the focus of today - children - are at the heart of sustainability. Because children - if we care for 

them - will be the force that creates better societies for all of us tomorrow. Putting children and their 

environment on the agenda is indeed a long-term investment in sustainable, strong and wealthy 

societies through economic and societal growth.  

 

 But as it is today, children in all parts of the world are vulnerable and suffer the risk of not getting the 

necessary conditions to become thriving youth and adults. They are impacted by such things as climate 

change, corruption, unsafe traffic, bullying, alcoholism, mismanaged supply chains and by their 

parents’ working conditions. And we all have a responsibility to look at the decisions we make and their 

effects on children.  

 

 The private sector has been given an important role and has been active in formulating the Global goals 

and targets. And that is of course essential as business contributes enormously to global development 

and therefore must be part of the solutions. I think everybody agrees that entrepreneurship, the drive for 

innovation and technological development, boasting employment and tax revenue are key for moving a 

society forward. But there can also be some adverse effects of some business operations, such as impact 

on the climate and violation of human rights. And here children are often exposed and unprotected.  

 

 In Sweden the child’s perspective is – or at least we are really aiming at seeing it so – it is integrated in 

most part of society, such as in education, health, sports, transport, environmental issues but also in 

business. It should be said that far from all but many and - positively - growing numbers of businesses 

have transformed from just minimizing negative impact of their activities to instead more actively 

proposing and enabling solutions. Many businesses are also transforming from philanthropy to 

systematic change through the business’ own business-operations in the whole value-chain.  

 

 In the Swedish government’s National Action Plan on Business and Human Rights, the protection of 

children is explicitly mentioned as a central part of business CSR agendas. This is an important signal 

and warrant for everyone that cares about children and business principles. In this sense, the Swedish 

government is putting pressure on companies to create sustainable principles that take children into 

account. We are glad to hear that also Lithuania is preparing a National Action Plan of this kind.  

 

 But also, civil society is incredibly important in this work. Civil society organizations play different 

essential roles, as watch-dogs, as influencers and contributors to policy making and as having a 

knowledge we can all benefit from. Therefore, we are very pleased that present here today are 

organizations that have truly taken a constructive role to find ways of cooperating with and supporting 

business for the sake of the children. Such as Global Child Forum, UNICEF, Save the Children 

Lithuania and Sweden.  

 

 In Sweden the increased awareness of how business activities have an impact on the wellbeing of 

children – whether it is Swedish children, Lithuanian children or children in faraway countries – has 



increased the demand for products and services that are produced in a child friendly and sustainable 

way. And this has forced the Swedish companies to take this perspective into account because 

otherwise they know they would not be competitive on the Swedish market.     

 

 But although a lot of progress has been done, there is still much more to do to increase the awareness, to 

consider and to finally integrate the children´s rights in business activities. And I think I dare to say that 

this goes for both Swedish and Lithuanian companies. Therefore, it will be especially exciting to listen 

to the role model companies from both countries participating here today and hear them share their 

different experiences.  

 

 This inspirational conference is a joint Swedish-Lithuanian initiative bringing together government, 

business and civil society. I would like to extend our sincere gratitude to our partners in this project – a 

special thanks to the Presidential Palace, but also to the Swedish Institute, Business Sweden, Save the 

Children and Global Child Forum. And of course to our excellent moderator, Dovile Grigiene from 

Swedbank. 

 

 I also want to thank today’s speakers. We are especially grateful to the companies which will be the 

sources of inspiration when presenting how they integrate children’s rights in their activities. And thank 

you Swedish Institute for choosing the Embassy here in Vilnius and Lithuania as a pilot case for further 

fostering this important issue and stimulating discussions – in the Embassy we are very proud.    

 

 To conclude: let us admit that this is not an easy issue. In Sweden, as in Lithuania, I can´t imagine 

anything else than that fair treatment and welfare of children must be at the heart of everyone. But I 

have often met lacking understanding, whether it be in Sweden or in Lithuania. Children and business? 

(with a question mark). But maybe this shows that it is even more crucial to raise our awareness of this 

important topic. It is therefore probably essential that we meet and share our experiences and best 

practices – and strive to become better, together.     

 

 So, let us see this conference as a kick-off for future discussions. Each one of us can start to change the 

lives of children and their families, working for a better world today and hoping for a bright future. We 

believe that Sweden and Lithuania have a lot to learn from each other. Let us start doing that today!  

 

 Thank you for listening! And let us take care of our children!  

 

  



APPENDIX 2 Example of conference program from Lithuania, November 2017 
 

 

 

 

 

 

 

 

12.00 Registration starts 

13.00 Welcome and key note speech by Marija Dautartaitė, Advisor to the President  

13.10  Welcome by Moderator Dovilė Grigienė, CEO, Swedbank Lietuva 

13.15  Keynote speech by Ambassador of Sweden Maria Christina Lundqvist  

13.25  ‘Lithuania’s National Action Plan for Business and Human Rights’ by Matas Stankevičius, 

Human Rights Division, Ministry for Foreign Affairs of Lithuania  

13.35  ‘Sustainable business through CRBPs’ by Marie Trogstam, Manager for  International 

Sustainable Business, Business Sweden 

 

Presentations and inspirational remarks  

13.45  ‘If I have brightened up one single sad childhood, then I have at least accomplished something in 

my life’ by Rasa Dičpetrienė, Secretary General, Save the Children Lithuania  

13.50  ‘Business Opportunities relating to children’s needs and rights, as part of  

 the global sustainability agenda’ by Malin Dahlberg Markstedt, Manager Child 

 Rights & Business Department, Save the Children Sweden  

14.05  Jovita Majauskaitė-Staniulėnė, Executive Director of the UNICEF Lithuania  

14.15  ‘Global Child Forum – approaches for change’ by Martin Hallberg, Children’s Rights and 

Business Atlas Manager, Global Child Forum  

 

14.30  Coffee break  

 

Company showcases  

14.50  ‘CSR in a traditional industry’ by Neringa Rimšelienė, Marketing manager, 

 Girteka Logistics 

15.00  ‘Children in the centre of IKEA business: every little activity makes big impact’ by 

 Kristina Mažeikytė, Marketing Manager, IKEA Lietuva 

15.10  ‘In-between of community and corporate’ by Giedrė Bielskytė, PR Manager, Rimi Lietuva 

15.20 ‘Fighting child abuse online’ by Andrius Baranauskas, Director for  Corporate 

Communication, Tele2 Lietuva 

15.30  ‘Growing up in the digital world: the Telia story’ by Giedrė Kaminskaitė-Salters, 

 General Counsel and Head of Corporate Affairs, Telia Lietuva 

 

Panel discussion Malin Dahlberg Markstedt, Save the Children Sweden, and companies 

Summary with conclusions by the moderator 5 min  

 

16.30 Networking and refreshments 

  

Inspirational Conference on Children’s Rights and Business Principles 

P R OG R AM M E 
28 November 2017 at 13.00–17.00  

Venue: Colon Hall of the Presidential Palace, S. Daukanto St. 3a, Vilnius 

 

 

 
 

 

 

 

 

 
 

 

 

 

 

 

 
 

 

 

 

 

 

 
 

 

 

 

 

 
 

 

 

 



APPENDIX 3 Suggested questions for the moderator 

Suggested questions to company representatives: 

         Where do you see that sustainability, human rights and children’s rights sits within companies 

today – and what do you see would be needed for companies to really be enablers of global 

development?  

         What added value to you see from integrating and strengthening children’s rights into your 

business operations and sustainability work? 

         The Children’s Rights and Business Principles, like other similar sets of principles for 

different issues, are a platform for understanding impact. What would you, as a company, 

need to make them a reality in your business? 

         Where would you like to see the role of companies in sustainable development in ten years, 

and what would other organisations need to do to make this possible? 

 

 

 

 

Suggested questions to representatives of other organisations/Business Sweden and Save the 

Children 

 

 

 

         Sustainable business practices have advanced much in recent years, but it is also clear that a 

whole new level is needed in the future. What do you see that governments, civil society and 

the private sector should do to enable this? 

         We still see that corporate social responsibility often is linked to philanthropy. How can we 

move from this to sustainability being a natural cost of doing business?  

         What are the key take-aways of the event today that you encourage the audience to remember 

and bring back to their office tomorrow? 

 



APPENDIX 4.  

 
CHILDREN’S RIGHTS & BUSINESS ATLAS 

 

Businesses, investors and organisations alike need to understand how their actions impact children’s 

rights across the globe. The Children’s Rights and Business Atlas, developed by Global Child Forum 

and UNICEF, is the first comprehensive resource to guide companies in assessing risks to children 

within industry sectors and regions of operation. Through indices, global interactive maps and country 

scorecards, the Atlas provides a quantitative assessment on the degree to which children’s rights are 

protected within 195 countries and across 5 industry sectors. 

The Children’s Rights and Business Atlas helps businesses and industries assess potential and actual 

impacts on the lives of children and guides the integration of children’s rights into due diligence 

practices and procedures. Using publicly available country data and industry analysis, and 

practical due diligence tools and guidance, the Children’s Rights and Business Atlas equips businesses 

with insights needed to assess and manage their impact on the rights of children in the workplace, 

marketplace and community and environment – and target due diligence approaches. 

Visit the Atlas here.  

  

https://www.childrensrightsatlas.org/country-data/workplace/
https://www.childrensrightsatlas.org/industry-analysis/
https://www.childrensrightsatlas.org/due-diligence/
https://www.childrensrightsatlas.org/

