
 

 

 

 
 
 
Suggestions for seminar focus: 
Swedish companies and international sustainable 
business  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Background to seminar on international sustainable business  

  

The adoption of Agenda 2030 and the 17 sustainable development goals in many ways means a 

change in basic assumptions, which particularly represents the first time that the business community 

is regarded a key player in implementing the global agenda. Based on a study by Brookings Institution 

and Harvard Business School, we know that companies with systematic sustainability work have both 

a higher market capitalisation and better economic returns than companies with low sustainability 

profiles. Sustainability translates into long-term profitability, and Swedish companies are often seen as 

forerunners in responsible business, with a high level of awareness about environmental and social 

issues. 

 

At the same time, there are obstacles to sustainable business, for example risk of corruption and 

human rights violations, not least in complex markets where the need of sustainable solutions for local 

capacity development is also the greatest. There is a high expectation for Swedish companies to 

comply with Swedish law, local law and also international guidelines for sustainable business, such as 

UN's guiding principles for business and human rights, for which Sweden as one of relatively few 

countries has developed its own national action plan. A working model has been developed by 

Business Sweden based on the UN Global Compact’s four main areas: human rights, anti-corruption, 

environmental protection and decent working conditions. The model can guide both discussions and 

the actual implementation of international sustainable business. 

 

For additional information, see the Sustainability Guide on the website of Business Sweden: 

https://www.business-sweden.se/Export/tjanster/utbildningar-och-guider/guider-om-exportregler/csr-

guiden/ 

 

 

Activity  

  

An opportunity for discussion, approximately 3–5 hours.  

  

Participants  

  

1) Representatives of Swedish companies working actively with sustainable business: 5–10 people. 

  

2) Representatives of various social actors responsible for business affairs, development issues, 

social and environmental sustainability (e.g., government agencies, local partnership companies, civil 

society organisations, academia): 5–10 people. 

 

Purpose and thematic focus  

  

Knowledge and perspective exchange between business, government, civil society and academia on 

the important role of industry in implementing Agenda 2030 and sustainable development through 

cross-sectoral discussions. 

 

The dialogue can be based on different thematic ideas, where it is possible to choose one or more: 

 

1) Comprehensive theme of opportunities and risks based on Agenda 2030, the 17 sustainable 

development goals, the UN Global Compact’s four main areas, as well as available statistics 

and studies on the correlation between sustainability and profitability. 

 

https://www.business-sweden.se/Export/tjanster/utbildningar-och-guider/guider-om-exportregler/csr-guiden/
https://www.business-sweden.se/Export/tjanster/utbildningar-och-guider/guider-om-exportregler/csr-guiden/


2) A more in-depth look according to: 

a. Local capacity development and business opportunities for Swedish companies with a 

clear link to one or more of the 17 global goals, such as SDG 11 on sustainable cities 

(see in-depth material in the ‘smart city’ toolkit sharingsweden.se/toolkits/the- smart-

city). Issues of sustainable procurement can also be raised. 

b. Social sustainability based on Children’s Rights and Business Principles (in-depth 

material in a separate toolkit is under development, see www.sharingsweden.se). 

c. Practical management of risks of corruption or human rights violations. Further 

deepening can be done on for example gender equality or employee rights. 

d. Swedish fast-growing tech companies have oftentimes already integrated 

sustainability into their business model, which justifies a separate topic of how these 

solutions can be scaled up and contribute to sustainable development. Sectors of 

interest include food, education and fashion (see toolkit 

sharingsweden.se/toolkits/fashion-revolution for possible in-depth material). 

 

Discussion focus  

  

 The Swedish government’s sustainable business policies.  

 Contributing Swedish companies’ examples of sustainable business (preferably local 

examples). This may include identified risks and strategies to manage these, or straight 

business development opportunities focusing on one or more of the 17 global goals.  

  

  

Discussion aim  

  

 Build an understanding of companies’ responsibility to contribute to sustainable development, 

and their crucial role in meeting the goals of Agenda 2030. 

 Generate new ideas on how participating actors can individually and jointly develop market 

conditions for sustainable business. 

 Involve actors such as civil society and other relevant stakeholders more clearly in the 

dialogue. 

  

Implementation  

  

Discussion format:  

  

Alternative 1: Closed discussion/dialogue between representatives of Swedish companies, relevant 

experts, and other local stakeholders. 

  

Alternative 2: Open panel talks between representatives of different social actors with an audience 

(consisting of the public and/or specifically invited guests).   

  

Discussion regulation: Moderator  

  

Discussion setup: 3–5 different rounds of discussion (see appendix for proposals on overall disposition 

for the various panels).   
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Discussion participation  

  

Discussion participants – starting points for participation in the conversation: 

  

1) Representatives of Swedish companies actively engaged in sustainability work on the local market. 

The participant is prepared to:   

 

- Carry a forward-looking and solution-oriented dialogue based on the market’s local conditions. 

 

Alternative 1: The participant represents the company’s sustainability work, challenges and needs. 

  

Alternative 2: The participant represents an industry’s sustainability challenges and needs under a 

thematic focus (e.g., textile industry, transport sector). 

  

2) Representatives from government, civil society organisations and/or academia. The participant is 

prepared to contribute to the conversation based on his/her expertise in and/or perspectives on the 

issues discussed, based on the specific organisational or sectoral perspective and the field of activity.   

  

  

Documentation of communication/discussion  

 

If the discussion is conducted as an audience event, it can be live streamed for greater dissemination. 

It should also be given attention retroactively through news articles and shorter video clips, preferably 

also in social media. Communication is to be done in coordination with the Swedish companies’ 

communication managers and other contributors. 

  

  

Contact with Business Sweden 

  

When planning a seminar on international sustainable business, it is recommended that you contact 

Business Sweden’s local office: https://www.business-sweden.se/en/contact/. 
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APPENDIX 1   

  

Suggestions for overall setup for the panels/conversation rounds:  

  

Situation analysis  

  

Brief introduction as to what sustainable business means in practice. Exchange of perspectives and 

discussion about the prerequisites for sustainable business in the local market, preferably based on 

concrete business cases. 

  

 What policies are in effect to drive the local business community towards more sustainable 

solutions and working methods? 

 What are the companies doing today? 

 From a civil society perspective, what needs and challenges can business help to address?  

 

 

Analysis  

  

 What conditions need to be developed to enable companies to switch to a more sustainable 

business model?  

 What responsibilities do the companies have, and what potential does sustainability hold for 

the companies? 

 What can we learn from past and/or current initiatives? 

 What does research say about the correlation between sustainability and long-term 

profitability? 

 

Looking forward – the road ahead  

  

Exchange of perspectives and discussion about what measures need to be taken and how new 

partnerships can lead to more sustainable entrepreneurship. 

  

 What knowledge needs to be obtained? 

 What stakeholders need to cooperate more closely? For example, companies, civil society 

organisations and government agencies. 

 What policy measures need to be taken? 

 


