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  children 
are  
 everYone’s 
business
learn how your company can integrate children’s rights into your 
corporate social responsibility framwork. Your company can drive 
sustainable change and development, take action now!
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from a child rights perspective
In 2012, UNICEF, UN Global Compact and Save the Children launched the Children’s Rights 
and Business Principles. The Principles provides a child rights perspective to the global 
standard on the independent responsibility of all businesses to respect human rights.  
Each Principle defines actions that businesses can take to fulfil their corporate responsibil-
ity to respect children’s rights and suggests actions to support children’s rights. How can 
your company support children’s rights and at the same time discover new possibilities? 

children are impacted by almost 
everything that companies do
Children’s rights discussions within a 
company are often focused on issues 
related to child labour. But companies 
have both direct and indirect impact 
on children in the workplace, market-
place and the community. The wages 
of parents and caregivers, their terms 
of contract and occupational health 
can impact children in similar ways 
as corruption or the lack of social 
services. Advertising and marketing 
practices can have a direct impact on 
children’s values, lifestyle and health. 

Your company and children’s 
rights
Maybe your are thinking that the 
Principles are not relevant to your 
company, since you don’t produce 
products for children. Or that you are 
already taking care of these issues 
through the contractual agreements 
and policies, which oblige your 

contractors or business partners to 
manage and address these issues. 
 
have you considered this?
Even in societies where legal frame-
works are in place to protect children 
against the gravest violations, com-
panies can advance children’s rights 
in ways that may not be obvious. Do 
you offer employees with small chil-
dren a work-life balance so that they 
can combine their work and family 
responsibilities? Do you provide 
guidance to your employees on child 
care and education or about how 
the access to some internet content 
can violate children’s rights? Do you 
have clear guidelines and processes 
in place to address situations when 
misuse occurs?

and what about this?
According to the Convention of the 
Rights of the Child, human beings 
are considered children till the age 

of 18. The Children’s Rights and 
 Business Principles guide companies 
on how to deal with children of the 
legal working age who can work as 
full time employees, student workers 
or seasonal workers. Working hours, 
security and protection, training, and 
remuneration – how do you consider 
these issues in terms of young work-
ers in your company, in your supply 
chain or in your relationships with 
business partners or clients? 

invest in a sustainable society
Respecting and supporting children’s 
rights is not about company good-
will or charitable giving. It is about 
investing in sustainable societies 
where children’s rights are realised. 
To re spect and support children’s 
rights is about investing in well-edu-
cated and healthy societies, in which 
the children of today will become 
tomorrow’s consumers, employees 
and leaders.
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time for action
After your company has gained knowledge on the Children’s Rights and  Business  Principles, 
we hope that you’ll understand the value of the Principles as a tool in your CSR work. You can 
learn how to minimise risks related to child rights violations and how to  leverage the Principles 
to build value in advancing children’s rights. Now you need the tools to move forward. Here 
are some suggestions on how to begin.
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to get started
Engagement with the Children’s 
Rights and Business Principles starts 
from familiarising yourself with the 
Principles and understanding what 
they mean in the context of your 
company – the countries in which 
you operate, your industry sector 
and in relation to the values of your 
company.
 
commitment
Commit to respect and support 
children’s rights and defi ne what 
this means in the context of your 
company. This commitment can be 

communicated through your human 
rights policies, public endorsements, 
code of conduct or other sustainabil-
ity commitments.

be ware of your impact 
Invest in understanding and analys-
ing how your company impacts on 
children’s rights. How do you assess 
children’s rights impacts and are 
there gaps or considerations to ad-
dress across the organisation? 

take action 
When you understand your compa-
ny’s impacts on children’s rights, put 

together an action plan for address-
ing any identifi ed gaps and opportu-
nities in order to ensure that chil-
dren’s rights are both respected and 
supported across the organisation.

measure performance 
An important part of the process is 
to measure performance against 
the action plan and to report on the 
results. Communicate your work 
and achievements but also the 
challenges when you encounter 
them.
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workplace and young
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2 elimination 
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commit to support children’s 
rights
A company – whether small or large 
– can make a difference in the lives 
of children. But fi rst your company 
must make a conscious commitment 
to  respect and support children’s 
rights as a part of your sustainability 
framework. You need management 
buy-in to ensure that this commit-
ment is communicated and imple-
mented throughout your company. 

identify what is most material 
for you in context of children’s 
rights
It is important that you assess and 
identify the specifi c child rights 
impacts that are most material. 
‘Material’ issues in a child rights 
context refl ect the perspective of 
children as key stakeholders; they 
are considered in terms of the impact 
experienced by or particular risks 
facing children. Find out: Where are 
the children in your company?

can you fi nd partnerships to 
ease the work?
Are there broader industry or coun-
try specifi c child rights issues that 
can be addressed through partner-
ships or multi-stakeholder initiatives 
with a view to scaling up your work? 
Work in collaboration with partners 
so that you can to share resources, 
time and knowledge.  

use the tools that we have 
 developed for you
To facilitate your work on children’s 
rights, UNICEF has prepared a series 
of tools and guidance notes to make 
it easier for you. Here are some of 
the key tools:

A workbook providing 
consolidated guidance 
on how companies can 
respect and support 
children’s rights in the 

workplace, marketplace and com-
munity.

A tool on integrating 
children’s rights into 
company’s policies and 
codes of conducts. 

A tool on integrating 
 children’s rights into 
impact assessments in 
order to identify policies 
and processes that may 

impact on children’s rights at com-
pany, country or product level.

A tool on how companies 
can report and communi-
cate on children’s rights.

principles With possibilities
the different steps
1. commitment and engagement 
Incorporate children’s rights into 
your sustainability framework – poli-
cies, codes of conducts or corporate 
commitments on human rights.

2. analyse and integrate
Assess and analyse your impact on 
children’s rights based on company 
performance and put together an 
 action plan based on that.

3. report and communicate
Communicate and report your work 
on children’s rights and the progress 
against your action plan – both suc-
cess and challenges.

find more information and 
 support for your work 
Consult www.unicef.org/csr for 
access to the UNICEF CSR tools and 
other supporting information.

flip the brochure and use 
the idea map  
When you open up the whole bro-
chure, you will fi nd another tool on 
the back side – an idea map for you to 
get started with the Children’s Rights 
and Business Principles.



1
2
3
4
5
6
7
8
9

10

Meet their responsibility to respect children’s rights and commit  
to supporting the human rights of children.

Contribute towards the elimination of child labour, including in  
all business activities and business relationships.

Provide decent work for young workers, parents and caregivers.

Ensure the protection and safety of children in all business 
 activities and facilities.

Ensure that products and services are safe, and seek to support 
children’s rights through them.

Use marketing and advertising that respect and support  
children’s rights.

Respect and support children’s rights in relation to the 
 environment and to land acquisition and use.

Respect and support children’s rights in security arrangements.

Help protect children affected by emergencies.

Reinforce community and government efforts to protect and  
fulfil children’s rights.

children’s rights and business principles 



give a donation
From life-saving vaccines to clean 
drinking water to emergency food, 
UNICEF is the leading child rights 
organization providing help and 
support to children around the world. 
With your help, we can do even more.
 When you donate money, you’ll be 
helping us to provide life-saving care 
to children all over the world, ensur-
ing that even the hardest to reach and 
most vulnerable children are taken 
care of. 

become a corporate partner  
to unicef
UNICEF strongly believes in the 
power of partnerships and collabora-
tive efforts and has rich history of 
working with the corporate sector.
 We work closely with multi- 
national corporations, national com-
panies and small- to medium-sized 
businesses to identify, design and 
implement alliances that leverage the 
strengths of the corporate sector on 
behalf of the world’s children.
 In turn, UNICEF supports compa-
nies that aim to strengthen their com-
mitment towards a positive contribu-
tion to the world’s communities and 
environment and provide support 
to achieve their CSR and business 
objectives.

Read more about how you can 
 support UNICEFs work for c hildren’s 
rights at unicef.org

unicef can help You to help children
In addition to working with the Children’s Rights and Business Principles, your company can 
help children through various forms of collaboration with UNICEF. We have a strong believe 
in working with the corporate sector to fulfil children’s rights all over the world. Your com-
pany can make a huge difference in children’s lives.  
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Financed by:

about unicef 
UNICEF promotes the rights and 
wellbeing of every child, in every-
thing we do. Together with our 
 partners, we work in 190 countries 
and territories to translate that 
 commitment into practical action, 
focusing special effort on  reaching 
the most vulnerable and excluded 
children, to the benefit of all 
 children, everywhere. 

For more information, please visit 
www.unicef.org.


