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Welcome to the Study in Sweden 

Promotion in Higher Education

Handbook! In this manual we give you 

guidance and tips on how to promote

Sweden as a study destination along with

links to useful resources, templates, 

checklists and much more.

This manual is foreseen for Swedish 

Foreign Missions who implement Study in 

Sweden activities.

If you have any questions, don't hesitate

to get in contact with the Study in Sweden 

team.

Good luck with your next event and don't

forget to tell us all about it!

Hej
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Have you watched our training video?
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We have prepared an🔗introductory training video for all Foreign Mission staff working 

with Study in Sweden. Make sure to have a look at the video before reading through this 

manual.

https://sharingsweden.se/toolkits/study-in-sweden/
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We are an international study 

brand, and we have a job 

to do: represent the Swedish 

study experience to the 

world.

To persuade talented and socially, globally conscious 

students everywhere that living and learning The 

Swedish Way might be the way for them. Easy? No. The 

world is full of international study brands all telling the 

same stories, telling students they’re the most innovative, 

the most creative, the most exciting, have the best jobs, 

the best universities...

So how do we stand out?

We need to do something different. Different to what all 

the other international study brands are doing. We need 

to disrupt the space. We need to think and act like a 

challenger - because that’s what we are.

Disrupt is a word you hear a lot in marketing -

it doesn’t always mean a lot. So, what do we mean? Be 

ambitious - like really ambitious - and think bigger than 

‘what would an international study brand do?’. Start 

thinking things like ‘what would a lifestyle brand do?’ or 

‘how can we create a movement?’.

Because really, people don’t give a shit about brands… 

but they do give a shit about the world, about their future, 

about their values, and things that matter to them. So, 

let’s talk about those things instead - and put ourselves in 

the context of them.

That way we will stand out.

Because students don’t expect education brands to talk 

about - and take a stance on - things that really matter. 

Things like climate change, sustainability, gender 

equality, LGBTQ+ rights. Making radical changes to the 

way we live.

We will give students something to care about -

something to buy into. We will start to mean something 

to all those potential students out there all over the world 

who are looking for a place to study that’s more than just 

a place to study.

And then, just like how they choose the clothes they wear 

and the food they eat and the stuff they buy based on 

how those brands match up with their values they’ll be 

inspired to make a choice based on how a way… 

hopefully our way - The Swedish Way - matches up with 

their values.

This guide exists to help you understand who 

and how we are, why we are like that and the tools 

we have at our disposal to communicate that to 

our audience.

The Study in Sweden brand and The Swedish Way are 

part of the Sweden brand family. For more information 

about the Sweden brand go🔗 here.

https://identity.sweden.se/
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Our Mission
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To empower the new generation 

of students to create a radically

better world, The Swedish Way.

Central to our challenger brand is a bold mission - a statement of 

purpose. It’s this that should guide everything we do. It’s big, 

ambitious and important. And that’s cool. It’s this mission and our 

commitment to it that sets us apart from the competition.



The Swedish Way
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Living and learning in Sweden is about more than just picking a place to 

study. When you choose Sweden you’re buying into a whole new way of 

thinking and doing things. It’s a lifestyle, a culture, a mindset - a whole 

new perspective.

So when you talk about how things are done here be bold and talk about doing 

it The Swedish Way.

There are many great things to talk about when talking about The Swedish 

Way - equality, gender, sexuality, society, working, learning, culture - all 

of which might be suggested as ways of making the world a better place.

Example

Hej! Do you want 

to make the world 

a better place?

Cool. So do we. How 

about doing it The 

Swedish Way?



The Swedish Way
What does this mean for your event?
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Our brand personality is Visionary, Young and Inclusive. This should help guide all 

aspects of your event planning - the choice of venue, dress code, music planned, 

the food served at the event, the atmosphere and anything else. It should allow you 

to think creatively and arrange an event with the target audience in focus.

Visionary / We are brave and optimistic. We take risks and do things a bit 

differently. We are progressive and have integrity We practice what we preach in 

terms of want to create a better world

Young / We are about being young and full of playful optimism, idealism and 

playfulness. We aren’t bound by convention, and we are more relaxed. optimistic, 

having ideals, being playful and not being bound by convention

Inclusive / We celebrate diversity, accessibility, we advocate openness, and we 

are for everyone regardless of gender or sexuality or ethnicity or religion.

Some recommendations to help you along the way:

• If you don’t organise the event at your Foreign 

Mission/residence, choose a venue that is more informal rather than a 

fancy hotel.

• Be clear in the invite that there is no dress code - and dress 

more informally for the event. You can even explain how this is 

because Sweden is informal as a country.

• Incorporate sustainability and equality into the event -

produce sustainable gadgets, highlight this through choice of food 

(vegetarian for example - which you can explain why you’ve chosen 

this), include rainbow elements, gender role games etc. or any other 

creative ways you can think of.

There are many other possibilities depending on the country you 

are in, and we’d be thrilled if you can come up with other ways to “live the 

Study in Sweden brand”. You should also be sure to never go “against” our 

brand personality. Traditional, old and exclusive is not what the Study in 

Sweden brand is about.



Get to know our 

brand
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Password: midsummer

Working with our brand 

can be very exciting. We 

have a whole brand guide
prepared, just for you.

🔗Access the brand guide here.

https://sharingsweden.se/materials/study-sweden-brand-guide/


Get to know our brand
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The student journey
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Higher education 

promotion is big 

business

Deciding to study abroad is a huge investment for students, both 

time and money wise. It is one of the most important decisions they 

will ever make, and probably the biggest decision they have taken 
so far.

On average it takes a student two years to decide before applying 

for studies abroad. Building trust with students during this time is 
therefore critical.

We take part in student recruiting events for two reasons:

1. to build awareness about Sweden as a study destination, 
and

2. to meet potential students who are interested in studying 

abroad and collect their information for future follow-up. We 

call these students ‘leads’.

Unfortunately, Swedish universities cannot be everywhere at all 

times. The support from foreign missions is therefore incredibly 

important. Through the Study in Sweden brand, we provide 

accurate and up to date information about Sweden and 

Swedish higher education.

For this work, Swedish universities and Study in Sweden are 
grateful and happy to collaborate whenever we can.



Choosing Sweden
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What makes Sweden unique is 

our combination of high-quality 

degree programmes together 

with a lifestyle that is very 

attractive for many students.

We conducted a market research among over 8,000 students 

and asked for insights from Foreign Mission staff and 

university recruitment officers. Here are their suggestions on 

how to sell Sweden as a study destination:

Sweden is consistently rated as one of the most 

innovative countries in the world

Sweden has the highest number of multinational 

companies per capita in the world. Stockholm is the start-

up capital of Europe and Sweden has been the birth 

ground for some of the world’s most known companies and 

profiles, can you guess which ones?

Students learn to think creatively and critically

The higher education system in Sweden has created one of 

the most innovative and creative countries in the world. 

Our classrooms have a unique lack of hierarchy, a relaxed 

environment where students are on a first name basis with 

their professor which helps create an atmosphere that 

fosters new ideas. Students have influence and can give 

input on their lectures and impact how they are taught.

Students are taught to be independent, responsible for their 

work and collaborating with others on projects – which 

reflects the working world. Lastly, the classrooms are 

diverse with students from all over the world.



Choosing Sweden
continued

15 Image credit: Simon Paulin/imagebank.sweden.se

The Swedish Way

Sweden is a safe and modern country with a unique focus on 

gender equality, sustainability, LGBTQ+ rights, work-life

balance as well as having high quality and affordable

education. For a certain group of more progressive students 

Sweden will be a top destination for the above reasons.

You can get by with English!

The first step in the conversation should be to make sure 

students understand that they can study and live in Sweden 

just by speaking English. This can be summarised in two main 

point:

• Sweden offers over 1,000 English-taught programmes at 

the bachelor and master level.

• Nearly everyone in Sweden speaks English – so no need 

to learn another language!

Competitive application and tuition fees

You pay one application fee and can apply for 4 masters or 

8 bachelor programmes at different universities.

Tuition fees are often cheaper than many of our main 

competitors in English speaking countries such as the USA, 

UK and Australia. Swedish tuition fees land around 90 000 
– 150 000 SEK (that’s approximately EUR 9.000 – 15.000)



Finding the right 

programme
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More than 1,000 English-taught 

programmes from Malmö in the 

south to Umeå in the north.

Sweden offers more than 1,000 English-taught programmes and in a wide 

variety of subjects. For this reason, we advise you to 

use the programme database on Studyinsweden.se/subjects when helping a 

student to find a programme that suits them.

Don’t forget to explain the basics of studying in Sweden. Students 

generally want to know when they can apply and other important deadlines. 

They want to know when the academic year starts and how it is structured. 
Tuition fees and scholarship options are important topics for them as well.



Collecting leads and 

data protection rules
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Our general goal is to help 

students find a programme

that they are interested in. By 

collecting their data, we can 

follow-up at the right time

When you collect leads from your events, the Swedish 

Institute uses email addresses to send follow-up emails 

and to analyse the outcome of the event (number of 

applicants/ admitted students from the specific fair/event 

you attend).

Each year, we can cross-check our leads database with 

that of admitted international students in Sweden. This 

powerful tool is our best return of investment as we can 

follow a student’s journey, keep contact and provide 

accurate support at the perfect time. 

We can only stress how important leads collection is for 

us, and with your help we can support thousands of 

students every year. 

The most important information is the first and last name, 

e-mail, degree – perhaps a lot to remember, worry not! We 

have prepared a Leads collection template for you. With 

the leads template, our CRM system will be able to read 

through the data and save all the leads from your events 

easily. We advice that you use this and display it on an 

iPad or computer that you have at hand. You can also print 

it but imagine having to read difficult handwriting the 

morning after your event – we’re sure you would rather like 

to avoid that. 

Following General Data Protection Regulation

An important part of collecting leads is the GDPR aspect to it. 

Collecting leads is essential to Study in Sweden and one of the 

main reasons why we can fund your student recruitment 

activities in our mission of promoting Sweden as a place of 

study. Collecting leads at your event and sending us them 

afterward is considered an exercise of authority and is permitted 

according to the regulations. You can read more about it here: 

Lawful grounds for personal data processing (imy.se) ) 

However, we still think it's important, and we encourage you to 

ask if students like to receive newsletters and information about 

studying in Sweden when you collect their information, as an act 

of good manner.

Once you’ve shared the data with Study in Sweden, make sure 

to delete all personal details from your system as this 

information is not to be shared anywhere else. 

🔗 Download the Leads Template here

A Tip! A useful way to get an email address is to 

ask students to sign up to receive updates about 

scholarships. This is a popular topic that we make sure 

to communicate about.

https://www.imy.se/en/organisations/data-protection/this-applies-accordning-to-gdpr/lawful-grounds-for-personal-data-processing/
https://sharingsweden.se/app/uploads/2022/12/lead_template_study_in_sweden.xlsx


Frequently Asked

Questions
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Hi Madam😀,

Can you pls help me?

I want to study in Sweden

The most common question we get from students interested in Sweden. 

But after this big ask, there are generally a row of more questions to 

follow. We have collected the most frequent ones, answered them and 

put them all together in one document. Download them here and prepare

for your Study in Sweden event.

🔗 Study in Sweden FAQ

https://svenskainstitutet.sharepoint.com/:w:/r/sites/grp-sam-study/_layouts/15/Doc.aspx?sourcedoc=%7B5a051fe5-5ef1-4764-8bca-94cd219fe6ed%7D&action=editnew&cid=12309127-3e46-4c47-9670-b299971ad348
https://svenskainstitutet.sharepoint.com/:w:/r/sites/grp-sam-study/_layouts/15/Doc.aspx?sourcedoc=%7B5a051fe5-5ef1-4764-8bca-94cd219fe6ed%7D&action=editnew&cid=12309127-3e46-4c47-9670-b299971ad348
https://imagebank.sweden.se/working+together/6089
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How to approach 

student marketing
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We encourage you to work 

efficiently with your 

student marketing.

Collaborate with structures 

around you to promote 

studying in Sweden

Is someone at your Foreign Mission organizing an event, 

perhaps you can collaborate and promote Sweden as a study 

destination. Or why not go big and organise a Sweden-themed 

day or week, focusing on bringing attention Sweden as a 

knowledge nation.

Here are some examples of activities one could do:

• Cultural events, organize a zero-waste cooking class, 

screen a Swedish movie, have a workshop in work/life 

balance.

• At a student/career fair, organize a Swedish reception 

and invite participants over for some bites and alumni 

talks.

• Collaborating with alumni for a networking event, a 

social media campaign or take-over. 

• Inviting lecturers from Swedish universities to hold a

• Seminar on a topic important for you and that goes 

with our brand,

• or why not invite Swedish businesses in the country to 

showcase a bit of The Swedish Way – how they work 

with talent and how studying in Sweden can be a great 

career move. 

The options are many and we look forward to hear your 

creative ideas. 

https://sharingsweden.se/toolkits/sweden-alumni-relations/


Promotion on digital 

plattforms
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Reaching out to our target group online can be a great way of 

working if it is done right. Here are some things to think of 

when promoting Study in Sweden on digital platforms:

• Communication channels 

If you want to reach our target group online – go to where they 

are. What is the most common communication channel in your 

country, is it Facebook, LinkedIn or perhaps Twitter, maybe 

Instagram and WhatsApp is where our target group can be 

found. Assess which the top digital channels are for students 

looking for opportunities to study abroad and reflect on how 

your presence and the Study in Sweden brand can be featured 

there. 

• Brand communication 

We have a well-developed, young and inclusive brand, with a 

well-crafted tone of voice and communication assets to go with 

it. When communicating about Study in Sweden online, try to 

embed that in how you write your copy/post description, 

answer to questions and comments, and what you choose to 

post.

• Content inspiration

We have a great offer and an important message, but we 

understand that sometimes it is hard creating new angles to 

promote Sweden as a study destination. If you need some 

inspiration, have a look at Study in Sweden’s Facebook, 

Instagram and Blog and feel free to share what our Digital 

Ambassadors create. 

We have prepared a set of creative assets, everything from 

GIFs to cover photos, story templates and profile photos. 

Feel free to create your own content, just remember to be 

on-brand.

🔗 Find all our creative assets for digital platforms here

• Frequently Asked Questions

We know that questions are many about Sweden and what 

studying and living in Sweden is like. Feel free to use our 

FAQ document to help answer the questions coming your 

way. 

Profile photo

IG & FB Story

Cover photo

https://sharingsweden.se/materials/study-in-sweden-social-media-content/


Collaborating with

universities
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Swedish universities are very grateful for the excellent work 

foreign missions do to promote Sweden as a study destination, 

as their resources for promotion may differ. When 

communicating the Study in Sweden brand, it is always best to 

be inclusive and not show any preference for one or another 

university. This is very important to us as each university has 

something unique to offer students. Keep this in mind as you 

organise your activities and when guiding students to different 

opportunities in Sweden.

With that being said we really do encourage you to collaborate 

with universities. Perhaps you are attending the same fair or 

conference, maybe you are organising a Study in Sweden event 

at the same time as some universities are having their study 

visits in your country. We have prepared a spreadsheet where 

you can add the various events you are attending, and 

universities can get an overview of the efforts done in your 

country/region. This allows for more synergies to be built and for 

universities to be able to get in touch with you should they be 

interested in participating in your event. Keep this spreadsheet in 

mind as you plan your year and your events.

You can also reach the Swedish university network of 

international student promotion officers here: https://si.se/nimk

🔗 Student recruiting fairs and events spreadsheet

https://si.se/nimk-natverket-for-internationell-marknadsforing-och-kommunikation/
https://svenskainstitutet.sharepoint.com/:x:/r/sites/grp-sam-study/_layouts/15/Doc.aspx?sourcedoc=%7BC9C73738-D0E0-4858-B9C0-B8F8257C734A%7D&file=Student%20recruiting%20fairs%20and%20events.xlsx&action=default&mobileredirect=true&DefaultItemOpen=1%3Fweb%3D1&ct=1665434291986&wdOrigin=OFFICECOM-WEB.MAIN.SEARCH&cid=a44eff8a-41d9-447e-a151-f6aa8dd1cf30
https://svenskainstitutet.sharepoint.com/:x:/r/sites/grp-sam-study/_layouts/15/Doc.aspx?sourcedoc=%7BC9C73738-D0E0-4858-B9C0-B8F8257C734A%7D&file=Student%20recruiting%20fairs%20and%20events.xlsx&action=default&mobileredirect=true&DefaultItemOpen=1%3Fweb%3D1&ct=1665434291986&wdOrigin=OFFICECOM-WEB.MAIN.SEARCH&cid=a44eff8a-41d9-447e-a151-f6aa8dd1cf30
https://svenskainstitutet.sharepoint.com/:x:/r/sites/grp-sam-study/_layouts/15/Doc.aspx?sourcedoc=%7BC9C73738-D0E0-4858-B9C0-B8F8257C734A%7D&file=Student%20recruiting%20fairs%20and%20events.xlsx&action=default&mobileredirect=true&DefaultItemOpen=1%3Fweb%3D1&ct=1665434291986&wdOrigin=OFFICECOM-WEB.MAIN.SEARCH&cid=a44eff8a-41d9-447e-a151-f6aa8dd1cf30
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Collaborating with

alumni
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Who is a better 

ambassador than 

someone who 

has actually studied in 

Sweden?

Working with alumni is a great way to find passionate people to 

help communicate the brand. They are great in communicating 

with students and parents as they’ve lived the experience 

themselves.

The Swedish Institute has a series of alumni networks all over 

the world, who continue to live and learn the Swedish Way. 

You can read more about their work and find out if there is an 

Alumni network in your country through this link:

🔗 SI Alumni Network

https://sharingsweden.se/toolkits/sweden-alumni-relations/


Financing your

activity
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The Swedish Institute is offering funding for Foreign Missions 

in priority countries outside the EU/EEA who would like to 

attend or arrange events that market Sweden as a study 

destination.

The funds are meant to cover expenses related to the following 

types of events:

• Student recruitment fairs organised by a third party.

• Pre-departure events organised by Foreign Missions for 

students accepted to Swedish universities.

• Study in Sweden recruitment events organised by Foreign 

Missions for prospective students.

• Printing Study in Sweden material.

Application deadlines

Student fairs / Applications are accepted on a rolling 

basis though applications should be sent no less than one 

month before the fair. Early applications will be given 

priority.

Pre-departure events / Applications for pre-departure 

events should ideally be sent in in January. Applying in 

January-February increases your chances of 
receiving funding.

Study in Sweden recruitment events organised by 

Foreign Missions / Applications should be sent no less 

than two months before the start of the event.

Q: When can I expect a confirmation?

A: We will try to inform you as soon as possible from when 

we receive the application, but it might take up to one week 

before we can reply to you. Be sure to apply on time and 
be as detailed as possible in your application!

Tips! Read more about the maximum grant amounts, 

requirements, expectations and the support you can

receive from foreign missions, on SharingSweden:

🔗 Funding for higher education events

https://sharingsweden.se/materials/funding-for-higher-education-events/
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Study in Sweden Day 

– The case of China
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What is Study in Sweden Day?

We encourage foreign missions to organise your own 

Swedish higher education promotion events that focus 

only on Sweden, at a venue that you choose and has a 

taste of Swedish style, targeting students that already 

know Sweden and have a plan to apply to Swedish 

universities. The event can be for the duration you wish 

but the aim is that the focus is Sweden. 

Here is an example taken from events organized by the 

Swedish Foreign Missions office in China

Why?

Have you ever felt it is hard to make Sweden-booth 

stand out at student fairs? Are you tired of explaining 

Sweden is not Switzerland to students? 

To organise on-brand Study in Sweden fika/day has 

following advantages:

• Cost efficient

• A great way to show the Swedish way

• Students and universities get more time to talk

• You can choose a date that works better for your 

work

• Only Sweden gets the attention

How?

• Book a café or a conference venue that is informal, 

inclusive and young.

• Invite Swedish universities to participate the events.

• Set up a registration form on your website.

• Promote the event on your digital channels and invite 

students from local universities. Reach out to our team 

at Study in Sweden and Swedish universities so that 

we can help you promote the events to our followers.

• Invite alumni for panel discussions to share their 

experiences studying in Sweden.

• Decorate the venue with Study in Sweden offline 

elements. Arrange tables for university representatives.

• Arrange Swedish style fika (important!) for the event.

During the event: 

❑ Welcome the students with study in Sweden profile 

products and brochures. 

❑ Ambassador welcome speech is always appreciated by 

students. 

❑ Study in Sweden presentation.

❑ Communication time at universities’ tables.

❑ Alumni panel discussion.

When?

Both spring and autumn are good time to organize this type 

of events.



University Visits
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University Visits
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Why?

A great way to engage with students is finding them 

right where they are – at their home universities. Take 

over the university campus – a great way to talk about 

academics and the future at a venue accessible to all 

students.  

How?

This can be done in a series of ways, and here are a 

set of examples:

• Hire a stand at the university and make sure you 

are available for students during their breaks to 

promote studying in Sweden.

• Collaborate with a faculty to organise a guest 

lecture – invite a Swedish company, your 

ambassador or an Alumni to share about an aspect 

central to Sweden and your home country. 

(examples: An alumni talking about career 

prospects after studying in Sweden, a business 

representative talking about their Swedish 

approach and why culture and skills learned in 

Sweden are a great asset to their workforce. Or 

why not invite your ambassador to talk on a topic 

central to the Foreign Mission, finish the talk with a 

teaser of how to live and learn in Sweden. 

• Organise a roadshow. Plan your university visits to 

the same week and invite alumni and Swedish 

universities to join you in a University Visit Roadshow. 

When?

Best time to organize university visits is well ahead of the 

time to apply for studies abroad. For many, studying abroad 

is a big decision that take years to make. Most popular is 

organizing these visits during the autumn and winter, while 

spring is usually the time to focus on prospective students 

and preparing them for their time in Sweden. 

Image credit: Tina Stafren/imagebank.sweden.se



Road Show 

- The case of Thailand
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The Embassy of Sweden in Bangkok organized a Road 

Show by visiting eight universities in three different 

cities in Thailand. The visits were organized over the 

course of 4 months and helped collect quality leads and 

great recognition for the embassy’s activities. Vanaporn

Päng shares their good practice. 

Why?

A road show is a great opportunity to reach students 

who normally doesn’t come to our activities in Bangkok. 

We can inform about the opportunities of studying in 

Sweden and build good connections with universities 

outside of the capital. 

How?

The road show started in July when universities opened 

for students, and ended in October when the 

applications to Swedish University opens. 

We had reached out to universities well in advance to 

see who might be interested in allowing us to set up a 

booth on their campus. Finding someone at the 

university who is engaged and willing to promote your 

event is very important, they will make sure to spread 

the information to the student population and this is 

crucial for an important university visit. 

We invited alumni in the region to help and made sure to be 

2-3 persons at each university. We asked the university to 

have a booth/table where we put promotional materials 

(roll-up, tablecloth, flags, brochures and Swedish candy). 

We consulted with the different universities and alumni in 

the area to find the best location to set up. It could be a 

canteen, café, library. We also looked for an opportunity to 

get a meeting room where we could have a presentation in 

a bigger crowd. 

What made the event successful?

We got the chance to promote Sweden with no other 

countries beside us. The appreciation by the students were 

very big as most of them never got the chance to go to any 

education fairs. There were many students from around the 

area who came just to meet with us. Some took a day off 

work, some came from other schools nearby and one guy 

even drove 2 hours! We gathered good quality leads.

Collaborations:

Besides from the universities, we worked closely with 

Sweden Alumni Network Thailand and Thai-Swedish 

Chamber of Commerce as a part of #TeamSweden. All 

partners promoted the event in their channels. 

Budget: 

We received funding from Study in Sweden but also the 

Thai-Swedish Chamber of Commerce

Image credit: Tina Stafren/imagebank.sweden.se
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Student fairs 101
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Preparing for a student fair can feel daunting at times, 

there is a lot of logistics to think about and quite some 

project management to master. But don’t worry, in this 

chapter we take you through the before, during, and after 

of planning your participation at a student fair.

Before you get started…

❑ Make sure to have a look at our introduction training 

for Foreign Missions before you dive into this 

chapter. Julia will introduce you to some key 

elements of our brand and what to think of as Study 

in Sweden’s representative in your country.

❑ Do you already have an event in mind? 🔗 Fill in 

the Student recruiting fairs and events 

spreadsheet and let us at Study in Sweden and 

Swedish universities know that this is being 

planned.

❑ Worried about funding your event? Know that you 

can request for financial support through the Sharing 

Sweden website. Just go to our 🔗 Funding 

request form and we will get back to you as soon as 

we’ve approved your request.

Alright, let’s dig into the planning process and the many 

resources we have prepared for you.

🔗 Access the introduction video here

https://svenskainstitutet.sharepoint.com/:x:/r/sites/grp-sam-study/_layouts/15/Doc.aspx?sourcedoc=%7BC9C73738-D0E0-4858-B9C0-B8F8257C734A%7D&file=Student%20recruiting%20fairs%20and%20events.xlsx&action=default&mobileredirect=true&DefaultItemOpen=1%3Fweb%3D1&ct=1665434291986&wdOrigin=OFFICECOM-WEB.MAIN.SEARCH&cid=a44eff8a-41d9-447e-a151-f6aa8dd1cf30
https://si.se/nimk-natverket-for-internationell-marknadsforing-och-kommunikation/
https://sharingsweden.se/materials/funding-for-higher-education-events/
https://sharingsweden.se/toolkits/study-in-sweden/
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Map out your local, national and regional events

Identify which fair(s) you’d like to take part in, perhaps 

they are the main fairs in your country or specific fairs for 

certain target groups in your region. Make a thorough 

analysis of what exists and what’s upcoming for the next 

year. We recommend participating in fairs that attract 

bachelor or master students who can afford to study 

abroad.

When you find a fair – let us know

When you find your fair, don't forget to add it to the 

🔗Student fairs and events spreadsheet. Or have a 

look at the spreadsheet and see if any university is 

coming to a city near you.

Registering for a fair and what to think about

Registration / make sure to register for the fair as soon 

as possible, to ensure a good booth location and taking 

advantage of Early-bird rates. When registering always 

check with the organiser if there are special Embassy-

rates or packages that can be to your advantage.

Booth size / Register for a standard booth (not a 

custom booth). This generally means a 3x3 meter booth 

or a booth with a 3-meter back wall. If possible, book a 

corner booth or notify the fair organiser that this is 

in your interest. A corner booth increases the number of 

visitors, as many of them pass by.

Booth placement / ask the fair organiser if any Swedish 

universities will be taking part in the fair, you could 

mention that you’d like your both next to them, and in 

that way be more strategic in creating a “Swedish-corner” 

at the fair. We suggest the order of booths to be so that 

students first encounter Study in Sweden and then 

‘Swedish University A’ followed by ‘Swedish University 

B’.

Decorations and logistics / Make sure to 

arrange furniture, if not provided by the organiser, then 

do rent some to store your belongings, valuables, event 

material and printing. It might also be nice to have a 

corner to sit or a table to lean against whilst talking to 

potential students.

Don’t forget the electricity and Wi-Fi! This may cost 

extra so purchase these in advance to ensure that you 
have this in place on installation day.

https://svenskainstitutet.sharepoint.com/:x:/r/sites/grp-sam-study/_layouts/15/Doc.aspx?sourcedoc=%7BC9C73738-D0E0-4858-B9C0-B8F8257C734A%7D&file=Student%20recruiting%20fairs%20and%20events.xlsx&action=default&mobileredirect=true&DefaultItemOpen=1%3Fweb%3D1&ct=1665434291986&wdOrigin=OFFICECOM-WEB.MAIN.SEARCH&cid=a44eff8a-41d9-447e-a151-f6aa8dd1cf30


Set up your booth
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Make sure to have a look at the instructions for how to 

set up the backwall and sidewalls using the Velcro tape. 

The backdrop and sidewall should be able to hang for the 

duration of the event. If you do have a several-day event 

it might still be good to check the setting at the beginning 

of each day to make sure everything is in order.

Packing list

In the days leading up to the fair make sure to 

write an extensive check-off list of everything you 

will need to bring. Here are a couple of suggestions to 
help you along the way.

❑ Comfortable shoes

❑ Cell phone charger

❑ Laptops and iPads for collecting leads and searching through 

programme databases) – Don’t forget the chargers and make 
sure these are fully-charged at the start of each day.

❑ Overview of working schedule for everyone working at your 
stand.

❑ Something that informs the visitor that you work at the stand. It 

could be branded t-shirts, nametags, pins or other things to 
make you stand out.

❑ Scissors and tape for any emergency

❑ Bowls if you are offering any small items (candies, gadgets, 
and other things)

❑ Swedish decoration (Dala horse, a Swedish flag, etc.)

❑ Extra bottled water for the workers

❑ Gifts for the volunteers

❑ Cash for lunch for volunteers (if needed)



Set up your booth
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Event material to 

make your booth 

shine

Be visible and on brand 

We have prepared a set of materials you can use to 

decorate your booth. These designs are ready-made to 

send to your local printer. Make sure to order the material a 

minimum of eight weeks in advance as many fairs 

require materials to arrive weeks before the event. As 

for the give-away material, it’s always good to consider how 
many visitors the fair usually has and adapt from there:

Study in Sweden booth decoration:

❑ Backdrop (300 x 200 cm)

❑ Sidewall (250 x 200 cm)

❑ Rollup general (85x200cm)

❑ Rollup student stories (100x200cm)

❑ Tablecloth (380x280cm designed for big 

fair tables but can be folded in half.)

🔗All design-files can be found on Sharing Sweden

https://sharingsweden.se/materials/?topic=higher-education


Example:

Study in Sweden Booth

To create the walls of your booth we have designed a backdrop and side walls. 

The backdrop should be used at all times, and the side walls are complementary.

The side walls come in 4 different designes. All design-files can be found on:

🔗 www.sharingsweden.se 

Dimensions:

• Backdrop 300 x 200 cm

• Side walls 250 x 200 cm

37

https://sharingsweden.se/materials/?topic=higher-education


Promote your

participation

38

Planning other events in connection with the fair

If many Swedish universities will be taking part in the fair, it is worth 

considering arranging an alumni event a day or two before or after the fair. 

This provides added value to the university staff and gives them a chance 

to mingle with their alumni.

Arranging an alumni event or any other activities, is not mandatory. It all 

depends on the availability of your office. SI can provide funding for 

Foreign Missions arranging alumni events, and you can 🔗 read more 

about alumni events here.

Promoting the fair

Make sure to promote your participation and inform your 

followers and recipients of where they can find you at the fair. 

Here are three promotion ideas to maximize your visibility:

❑ Promote the fair on your channels (social media, website, 

email newsletters, etc.)

❑ Encourage local universities and Swedish interests in your 

country to invite students, young professionals and other.

❑ Inform your alumni network of the event and ask them to 
spread the information.

https://sharingsweden.se/toolkits/sweden-alumni-relations
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Recruiting volunteers

The most important success factor of a student fair is 

finding great brand ambassadors. Students generally find 

alumni to be more credible and interesting than staff from 

SI or Foreign Missions. Alumni who are willing to take 

part in a fair are usually happy to share their experience 

in Sweden, they are the best possible marketing for our 

brand and for communicating with students and 

parents.

Find alumni who:

enjoyed their time in Sweden and have experiences to 

share.

❑ are social and a good representative for the brand 

and values that Study in Sweden wants to 

communicate.

❑ A plus is if they are “successful alumni” in that they 

have succeeded in finding a job, ideally one that is 
connected to their educational background.

Preparing volunteers

When preparing your volunteers for the student fair, 

make sure you only communicate the information that is 

necessary and that everything is clear. Creating a chat 

group or similar, to facilitate communication before the 

event is always appreciated. This allows participants to 

introduce themselves and helps facilitate a good team 

dynamic.

If possible, organise a training before the fair where you 

go through everything that is needed to know. A great 

way to start is introducing them to the brand, you can 

🔗Use the Brand Guide and/or put together your own 

presentation to make it engaging. You can also create 

simulation exercises for how to answer students’ 

questions or deal with different scenarios at a fair.

Compensating volunteers

We do not generally pay volunteers for taking part in the 

event. We instead recommend providing them with other 

forms of compensation. It’s generally a small cost but 

worthwhile the investment.

Here are some suggestions:

Compensate their travel expenses to and from trainings 

and the fair.

• Provide or pay for lunch and snacks at the fair.

• Provide a certificate of participation.

• Give a small gift for their hard work (Swedish 

delicacy, a gift card, some Study in Sweden or 

Embassy gadgets.)

• Invite them to a dinner before or after the event.

https://sharingsweden.se/materials/study-sweden-brand-guide/


🔗Useful material
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We have prepared 

a check-list to 

support you in the 

preparation and 

organisation of your 

event. 

🔗 Download the checklist here

In addition you can find a list of great materials to display 

in your booth:

Printed Material

❑ A handy guide to studying in Sweden - brochure

❑ Just the facts - Study in Sweden Fact Sheet

❑ SI Scholarship broschure

Video

❑ Study in Sweden promotion film

❑ Study in Sweden’s YouTube content by our very 

own Digital Ambassadors

https://sharingsweden.se/app/uploads/2022/10/preparing-for-a-student-fair-timeline-and-checklist_final.xlsx
https://sharingsweden.se/materials/study-in-sweden-folder/
https://sharingsweden.se/materials/study-in-sweden-factsheet/
https://sharingsweden.se/materials/swedish-institute-scholarships-for-global-professionals/
https://sharingsweden.se/materials/study-in-sweden-brand-film/
https://www.youtube.com/c/StudyinSwedenOfficial


Scholarships
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Scholarship is one of the most popular subjects for students planning 

to study abroad. With this in mind, we have prepared a set of tools to 

support you in promoting Sweden.

Swedish Institute Scholarship for Global Professionals (SISGP)

The SI Scholarship for Global Professionals is a full-ride scholarship 

for a one-year or two-year master’s study in Sweden. The 

scholarship is provided to students from a selected number of 

countries. It aims to attract students with professional experience 

and to develop future global leaders that will contribute to the United 

Nations 2030 Agenda for Sustainable Development. Around 350 

scholarships are provided each year. Find more resources about the 

scholarship here: 

• SISGP landing page –🔗 https://si.se/scholarships

• SISGP🔗 promotion video and 🔗 'How to apply'-video

• SISGP 🔗 brochure

Study in Sweden Scholarship Database

On our website we have collected all scholarships provided by 

universities and other institutions for international students coming to 

Sweden. This is a great reference point to use during your events.

https://studyinsweden.se/scholarships

https://si.se/scholarships
https://sharingsweden.se/materials/swedish-institute-scholarships-for-masters-studies/
https://sharingsweden.se/materials/how-to-apply-for-swedish-institute-scholarships/
https://sharingsweden.se/materials/swedish-institute-scholarships-for-global-professionals/
https://studyinsweden.se/scholarships


Image Credits: Cecilia Larsson Lantz & Melker Dahlstran
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You've made it to 

the fair, it looks 

great, and now you 

have the ball 
rolling...

Here are some things to think about throughout your 

participation.

Introducing yourself

The hours before the fair start, make sure to introduce 

yourself to the fair organiser and the representatives 

from Swedish universities taking part in the fair. Should 

you or they have any question, they now know who you 

are and where to find you.

Take pictures and document your participation

A great practice is to take pictures of the booth before 

the fair starts and then again at different stages during 

the fair. This way you can show the visual appearance of 

the booth as well as how many visitors tended to visit the 

booth. Make sure to document your participation as well, 

usually the fair has a hashtag that you can use, and this 

way you market your fair in real-time as well.

Advise students and collect leads

Advising students can sometimes get tricky. They can 

sometimes have specific questions that are difficult to 

answer. We’ve prepared a document with frequently 

asked questions to support your work.

Leads are email addresses of potential students whom 

we have spoken to at our fairs and events. Collecting 

leads is one of the most important reasons for why we 

partake in fairs. We use the amount and quality of leads 

collected when measuring the return of investment of the 

fair. In addition, we sign the leads up to receive 

communication from Study in Sweden and continue 

being in contact with us and your embassy.

Here you can find our Leads collecting template. Make 

sure to fill it in correctly so that our system can easily 

read the data.

https://svenskainstitutet.sharepoint.com/:w:/s/grp-sam-study/EeUfBVrxXmRHi8qUzSGf5u0BduAXn3MfRZgPfKFzZ4rsiQ?e=QEDHmy
https://sharingsweden.se/app/uploads/2022/12/lead_template_study_in_sweden.xlsx


Talking to the media
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At some fairs, media may cover the event. Be prepared 

to speak with journalists and in front of a camera. An 

ideal interviewee is a successful alumnus with strong 

communication skills. Practice some key messages that 

you would like to come across with the interviewee.

Here are some reminders and good talking points:

❑ Sweden is one of the most innovative countries in 

the world with a unique approach to learning and 

education.

❑ What makes Sweden unique is our combination of 

high-quality degree programmes together with a 

lifestyle that is very attractive for many students.

❑ Over 1,000 English-taught programmes are offered 

by Swedish universities every year, and nearly 

everyone in Sweden speaks English.



After the fair
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Packing and storing booth material

Just because it is the end of the event, it doesn’t have to 

be the end of your material. Carefully fold backdrops, 

side walls and tablecloths to minimize wrinkles. Any 

brochures or left-over gadgets can always be used for 

other events and future fairs. Make sure to create a 

dedicated space at your Embassy for where to store 

these materials.

Reporting

As mentioned, you are our extended arms at these 

events, and we can’t wait to hear how it all went. We 

request that you send us a report no later than 1 week 

after the event, including:

❑ List with leads

We require that you send us leads (e-mail addresses) of 

all the students you talk to at a fair or that visits your 

event, immediately after the event. The collecting of 

leads is crucial, as it allows us to 1) send follow-up e-

mails to prospective students, and 2) analyse the 

outcome and return on investment (number of 

applicants/admitted students) in the coming years. You 

can collect leads via our Leads Collecting template.

❑ Pictures

Include 3 - 5 of your best photos from the event. 
Please do not send more than 5 photos.

❑ A brief reflection about the event

Write a short description on what worked well, what can 

be improved and if you have any feedback to SI that can 

be valuable for future arrangements. Please keep this to 

maximum one page.

❑ If you applied for funding…

Don’t forget to fill in a financial report for us to cover your 

expenses. You will need to outline your final expenses 

for the event including a brief breakdown of how the 

funding was used. We do not request that you send us 

receipts.

https://sharingsweden.se/app/uploads/2022/12/lead_template_study_in_sweden.xlsx
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Pre-departure
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Less than 50% of international 

students admitted to Swedish 

universities, actually end up 

enrolling 😨

Many students receive several offers of admissions from universities 

in several countries. Therefore, it is important to keep marketing 

Sweden as a choice until students pay their tuition fee. Organising diff

erent type of events to engage these students and prepare them for 

Sweden, is always a great step. These are the two most common 
events:

Pre-departure / These events are 

usually organised for international students 

who have been accepted to a 

Swedish university, but who have not yet 

decided whether they will enroll and pay 

the tuition fee. These events have the goal of 

increasing the number of students who finally 

decide to come study in Sweden.

Send-off / Unlike Pre-departure events, Send-

off events are for those who have 

decided they will be coming to Sweden. The 

purpose of the event is to prepare students for 

Sweden and strengthen the ties with existing 

alumni in your country. If your country has a 

Sweden Alumni network, these type of 

events are usually prepared by them, but 

we recommend collaborating as you can bring 

different perspectives to the soon-to-

be international students.



Image Credit: Annie Theby (Unsplash)



Master’s students who make up the majority of international students 

studying in Sweden, receive their admissions offer at the beginning of 

April. Generally, they take one month to decide where to study and 

the deadline for tuition fees are usually in the month of May until 

June. Therefore, we recommend organising events in April 

and early May to fit in with their timeline of decision-making.

Timing of the events

50

Early April

Early May

May - June

Offer of

admissions

Decision-making

process

Last day to pay

tuition fee
Application

deadline

Welcome to 

Sweden
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How do I get 

access to 

students that have 

applied to study in 

Sweden?

Every year, SI gets a list of students that have applied to 

Swedish Universities. This list might include leads -

students you’ve met through your own events. Students 

that have joined Study in Sweden events online or have 

learned about studying in Sweden many years ago. The 

costumer journey takes about 2 years, so old as well as 

new contacts are kept in Study in Sweden’s CRM.

Unfortunately, we cannot share that list with Foreign 

Missions because of this thing called GDPR (you might 

have heard about it).

Luckily, we are happy to contact the students on your 

behalf! Just prepare what you want us to send, and we’ll 

make sure they receive it. Feel free to use our ready-

made templates. You can access them as easy-to-edit 

Canva designs or like templates where you can add your 

own text and information. 

🔗 Event invitation templates 

https://sharingsweden.se/materials/study-in-sweden-event-invitation-templates/
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Do students need to pay the 

tuition fee before applying for 

the residence permit?

Does the bank 

account need to be in the 

name of the student?

Can family members apply 
as well?

Hint! All answers can be found in the PowerPoint presentation.

A pre-departure and send-off event can be structured in 

many ways depending on the number of students, whether 

it is organised in person or online, and what your available 

budget and ambition level is. However, there are certain 

things to always consider:

• Allow sufficient time for the presentation as well as 

time for questions. Students need to understand this 

process thoroughly.

• Feel free to print out the PowerPoint slides and hand 

them to students at the end of the presentation.

• If needed, don’t hesitate to translate the PowerPoint 

slides into local language if you believe the information 

will be easier to understand that way.

• Make sure that the presenter can answer any 

questions students might have related to the process 

or collect the questions, contact the specific authority, 

e.g. Migration Agency, and circle back to your 

students with the answers.

Brief information about living and studying in Sweden

Include some information about living and studying in 

Sweden, we have prepared a presentation with talking 

points for each slide, that you can use and alter as 

needed. This presentation can be shortened to allow more 

time for students to mingle with participating universities or 

be an inspiration for how to structure a discussion and 

Q&A.

🔗 Pre-departure information about Sweden 

PowerPoint

Instructions on how to apply for a residence permit

This is a key part of the event and all Foreign Missions 

receiving funding must include information regarding this. 

We have prepared a presentation that is updated in late 

March each year to provide the most accurate 
information.

🔗 Applying for a residence permit

https://sharingsweden.se/materials/study-in-sweden-pre-departure-event-presentation/
https://sharingsweden.se/materials/ppt-information-on-residence-permit-applications-for-students/


Important topics

53

University 

reps & alumni

– the ultimate 

success factor

Schedule time for participating university staff to meet 

their students

Including university staff at the event will certainly make it a 

great success. Make sure to contact Swedish universities 

at least 6 months before your event to confirm your date 

and let them know they are invited. If you have university 

staff fly in to attend the event, it is critical that they have 

sufficient time to talk to their students (no less than 60 

minutes, ideally more.)

We also recommend providing them separate rooms or 

tables where they can hold presentations for the students 

before going into discussions.

It is perfectly acceptable to charge universities who want to 

attend your pre-departure event, if you need to rent an 

extra room for them to meet their students. Charge the 

same fee for each university that attends, but make sure 

that you do not make profit.

Do notify universities at an early stage if you are planning 
to charge their participation.

Dedicate some time for students and alumni 

to mingle

If a university cannot attend, do ask if they can invite an 

alumnus in the country to come speak with your 

prospective students.

Just as for the university staff, create a designated area at 

the event for students to mingle with other students going 

to the same university and with alumni who’ve previously 

studied where they are going.

Don’t forget to provide clear nametags for students and 

alumni and consider providing different colour tags 

depending on the university affiliations of the student and 

alumni.

If you have a small number of students, consider grouping 
them by the city they will study in.
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Panel / Q&A session

The ideal set-up of a Q&A session with alumni 

or current students, is to do so in your local language. 

Allow alumni who you feel are good ambassadors take 

charge and host the session. Find a mix of universities 

and destination as not to give one are too much 
exposure.

If you need help finding alumni or contacting 

the Sweden Alumni organisation in your 

country, don’t hesitate to reach out 

to alumni@si.se as well as Swedish universities. They 
will gladly help. 

Mingle

One of the greatest part of the event is arguably the 

mingle! Allow time for students to mingle over dinner, 

snacks or a fika. The programme will likely get intense 

throughout the day, so it is always welcomed to have 

some informal time to mingle, digest the information 
and impressions, and get to know each other.

On page 51-52 you can find sample programmes for 

your events.

Optimal elements

There are many different elements that can be included in a 

more ambitious programme. Here are some suggestions:

• Live video chats with current students or university 

representatives.

You can coordinate live video chats between accepted 

students, staff and alumni. This must be coordinated from 

your side. If you do offer this option, you can ask the 

university to help you find an alumnus to help you in the 

moderation of the chat.

• Social activities (quizzes, ice breakers, treasure hunts 

or lucky draw, etc.)

Organise a Swedish quiz or a lucky draw with prizes (such 

as Swedish products, a Fjällräven backpack, Marabou 

chocolate, or nice gadgets and publications from SI). Ice 

breakers and treasure hunts are also great ways 
of teambuilding and getting to know each other.

Going virtual

If some universities can not attend, consider organising a 

virtual call between the accepted students and staff from 

said university. This however, must be coordinated from 

your side. If you offer this option, here are a couple of 

suggestions for structure:

• Ask the university to find alumni to attend the event 

who is responsible for moderating the call and 

connecting. It is possible the alumni can be 

responsible for providing a device for the talks.

• An alternative is discussions with accepted students 

and alumni from their university, that an alumni in your 

country can moderate. Make sure to allow enough 

time for these presentations.

mailto:alumni@si.se
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Presentations

🔗 PowerPoint: Pre-departure information about 

Sweden

🔗 PowerPoint: Applying for a residence permit

Templates

Sample programmes

🔗 Leads collecting template

🔗 Event invitation template

Decoration

🔗 Study in Sweden roll-up – The Swedish Way

🔗 Study in Sweden roll-up – Student Stories

🔗 Study in Sweden tablecloth 

Handouts

🔗 Study in Sweden brochure

🔗 Study in Sweden Factsheet

🔗 SI Scholarship Factsheet

Don’t forget! Make sure to order your printing material 

well in advance, so you are not left without on the day.

https://sharingsweden.se/materials/study-in-sweden-pre-departure-event-presentation/
https://sharingsweden.se/materials/ppt-information-on-residence-permit-applications-for-students/
https://sharingsweden.se/app/uploads/2022/12/lead_template_study_in_sweden.xlsx
https://sharingsweden.se/materials/study-in-sweden-event-invitation-templates/
https://sharingsweden.se/materials/roller-banner-study-in-sweden-850x2000/
https://sharingsweden.se/materials/roller-banner-study-in-sweden-student-stories/
https://sharingsweden.se/materials/study-in-sweden-tablecloth/
https://sharingsweden.se/materials/study-in-sweden-folder/
https://sharingsweden.se/materials/study-in-sweden-factsheet/
https://sharingsweden.se/materials/swedish-institute-scholarships-for-global-professionals/
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1: Without university

staff in attendance

The programme could be suitable for an event with more than 15 
students, but no Swedish universities are in attendance

2: Without university

staff in attendance

This programme could be suitable for an event with less than 15 

students, and no Swedish universities in attendance

17:00-17:15 Mingel and registration

17:15-17:25 Official welcome

17:25-17:45 Information about Sweden
🔗Presentation link

17:45-18:15 Residence permit application and Q&A
🔗Presentation link

18:15–19:00 Alumni panel and Q&A – living in Sweden 
as an international student

19:00-20:30 Dinner and mingle
Sweden quiz and/or lucky draw

15:00-15:15 Mingel and registration

15:15-15:25 Round of introductions (students present 
themselves)

15:25-15:45 Information about Sweden
🔗Presentation link

15:45-16:15 Residence permit application and Q&A
🔗Presentation link

16:15-16:30 Fika

16:30–17:30 Q&A with alumni and staff from Foreign
Missions

17:30-18:30 Mingle and snacks with social activity

https://sharingsweden.se/materials/study-in-sweden-pre-departure-event-presentation/
https://sharingsweden.se/materials/ppt-information-on-residence-permit-applications-for-students/
https://sharingsweden.se/materials/study-in-sweden-pre-departure-event-presentation/
https://sharingsweden.se/materials/ppt-information-on-residence-permit-applications-for-students/


Sample programmes
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3: University

staff in attendance

4: University

staff in attendance
This programme includes two different starting times depending on whether a university

sent staff or not. This requires two invitations for the event depending on the starting time
16:00-16:15 Mingel and registration

16:15-16:25 Official welcome – possibly with a small introduction to Sweden 
🔗Presentation link

16:25-17:30 Breakout session

For those without university 
staff in attendance (stay in main 
room)

30 min – information about 
living and studying in Sweden
30 min – Optional: Time for 
students to discuss with alumni

For those with university present

Divide the universities into 
separate breakout rooms to 
share more information to their 
prospective students

17:30-18:00 Residence permit application and Q&A
🔗Presentation link

18:00-19:30 Dinner and mingle with Alumni
Sweden quiz and/or lucky draw

16:00-17:15 Starting time for those students who have a university staff in 
attendance. Divide the universities into separate breakout rooms to 
share more information with their prespective students

17:15-17:25 Official welcome to all students

17:25-17:45 Information about Sweden
🔗Presentation link

17:45-18:15 Residence permit application and Q&A
🔗Presentation link

18:15-19:00 Q&A with alumni and staff from Foreign Missions

18:00-19:30 Dinner and mingle
Sweden quiz and/or lucky draw

https://sharingsweden.se/materials/study-in-sweden-pre-departure-event-presentation/
https://sharingsweden.se/materials/ppt-information-on-residence-permit-applications-for-students/
https://sharingsweden.se/materials/study-in-sweden-pre-departure-event-presentation/
https://sharingsweden.se/materials/ppt-information-on-residence-permit-applications-for-students/


Success factors
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Let’s look at the success factors again...

❑ Spend the necessary time marketing the event and 

encouraging participants to attend. Feel free to use 

this event invitation template to reach out to 

students early enough.

❑ Have students register for the event, this way you 

have an estimate of how many will participate.

❑ Create nametags so students can easily mingle 

and interact.

❑ Create an informal and relaxed environment so 

students feel comfortable asking questions

❑ Include alumni in the programme. Ask university 

staff or the Swedish Institute to help you find some 
suitable alumni.

❑ Choose a suitable venue (not too formal, proper size, 

easy to find using public transport etc.)

❑ Make sure each programme part has enough time, 

especially for university staff who flew in to 

participate.

❑ Update yourself on the residence permit process –

students love accurate information!

Please avoid…

❑ Going against our brand – Be careful to keep our 

brand personality in mind when organising our event. 

You are our representative to the world.

❑ Stressing through your programme, allow enough 

time for questions, exchange of experiences and 

important information.

❑ Giving preference to a certain university or city 

during the event. Make sure the examples and 

communication are diverse to cater to all students.

❑ Incorrect or unclear information – if you are unsure, 

say that you will double-check the information and 

inform the students at a later time.



Reporting
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As mentioned, you are our extended arms at these 

events, and we can’t wait to hear how it all went. We 

request that you send us a report no later than 1 week 

after the event, including:

❑ Pictures

Include 3 - 5 of your best photos from the 
event. Please do not send more than 5 photos.

❑ A brief reflection about the event

Write a short description on what worked well, what 

can be improved and if you have any feedback to SI that 

can be valuable for future arrangements. Please keep 
this to maximum one page.

❑ If you applied for funding…

Don’t forget to e-mail the Study in Sweden team to 

finalise your agreement and financial report. You 

will need to outline your final expenses for the event 

including a brief breakdown of how the funding was used. 
We do not request that you send us receipts.



Resources

5.
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Roll-ups
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Find more designs on www.sharingsweden.se

Roll-ups

https://sharingsweden.se/materials/roller-banner-study-in-sweden-850x2000/


Roll-ups
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Find more designs on www.sharingsweden.se

Roll-ups

https://sharingsweden.se/materials/roller-banner-study-in-sweden-student-stories/


Roll-ups
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Find more designs on www.sharingsweden.se

Backdrop

https://sharingsweden.se/materials/booth-design-backdrop-study-in-sweden/


www.studyinsweden.se
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Our website is full of resources to support students in finding

information from the moment they are wondering what country 

Sweden is until they have graduated from a Swedish university and 

wonders what is next.

With several databases we make it easy for students to find their

way.

• Find a university: studyinsweden.se/universities

• Find a programme: studyinsweden.se/subjects

• Find a scholarship: studyinsweden.se/scholarships

https://studyinsweden.se/universities
https://studyinsweden.se/subjects
https://studyinsweden.se/scholarships


www.studyinsweden.se/blogs

65 Image credit: Simon Paulin

Every year over 15 international students are given the opportunity

to work with Study in Sweden as Digital Ambassadors. They write

about their experience studying in Sweden and give the readers of

our blog an abundance of tips for how to approach their application, 

time in Sweden and life after studies.

The following topics are covered on our blog:

• Academic life

• Everyday life

• How-tos and tips

• Moving to Sweden

• Scholarships & Applications

• The Swedish Way

• Travel and holiday

• Work & internships



YouTube: @StudyinSweden
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🔗On our YouTube we gather everything from vlogs by our digital 

ambassadors, tackling difficult topics in a light yet informative way. 

We go live with livestreams for how to prepare for ones Sweden 

journey.

It is a great resource to refer students to, or use during your

different events to pass information in a different format. 

https://www.youtube.com/c/StudyinSwedenOfficial


If you have any
questions...
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Contact the Study in Sweden team

https://sharingsweden.se/toolkits/study-in-sweden/


Tack!
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