
SWEDEN ALUMNI 
STRATEGY GUIDE
Alumni relations are an important part of 
Swedish foreign policy. This guide aims to 
help you build longstanding relationships 
with the leaders and decision makers of  
the future.
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CHAPTER 1 

INTRODUCTION
Attracting international talent is a necessary and important task to most countries. Sweden is no 
exception. One vital aim of the Swedish Institute (SI) is to enhance talent mobility and promote 
interest in Sweden as a study destination. 

But attracting talent is not enough. Over the years, we have seen the value of forming long- 
lasting bonds with international students and researchers. Today, SIs global network consists of  
15 000 alumni from 141 countries around the world.

Involving people, who have experienced Sweden first hand, will give our country an extra com-
petitive edge and strengthen the Swedish voice abroad. Through their talents and expertise alumni  
also contribute to improve development outcomes in their own societies. By connecting with them,  
we make the most of a great opportunity to strengthen relations and business ties between Sweden 
and the outside world. At the same time we promote global sustainability.

Nowadays, alumni relations are considered to be an undisputed part of Swedish foreign policy. 
Within this framework, Swedish missions play a key role as connectors, building lasting relation-
ships with students and researchers, as well as leaders and decision makers who have spent time  
in Sweden.

An important part of SI’s assignment is to support Swedish embassies working with alumni relations. 
This guide is based on SI’s extensive experience in promoting connections with alumni. Our hope is  
that it will help you and your diplomatic mission to build longstanding relationships with these leaders  
and decision makers of the future. More true, dedicated ambassadors for Sweden are hard to find!

Madeleine Sjöstedt / Director-General, Swedish Institute
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CHAPTER 2 

WHY SET UP  
AN ALUMNI RELATIONS 
STRATEGY?
Alumni relations have more and more come to be viewed as an integral part of Swedish foreign 
missions’ work with public diplomacy. The potential benefits of maintaining relations with alumni 
have increasingly come to the attention of the Swedish Foreign Service. But what is it that we wish  
to achieve by working with alumni relations? 

Since alumni are most commonly former international students and researchers at Swedish  
universities, we tend to think of them primarily as a resource when promoting Sweden as a study 
destination. Indeed, their importance in this capacity cannot be emphasised enough. However, 
working with alumni relations can potentially benefit your diplomatic post in different ways. 

Diplomatic access. Sweden alumni have become presidents and prime ministers in Ethiopia  
and Turkey, been appointed to ministerial posts in Lithuania and Ukraine and can be found in  
influential positions in other countries all around the world. Alumni may become important 
contacts for your mission as they develop in their career and may provide access to people and 
organisations you otherwise would not have. Working strategically with alumni relations will there-
fore increase your chances of identifying key alumni, building a relationship with them and thereby 
strengthening your diplomatic access and impact.

Increase trade. Many alumni wish to keep a professional connection to Sweden. For some this 
means finding employment at a Swedish company while for others this might mean setting up their 
own business to trade with Sweden. Working strategically with alumni relations may have a positive 
impact on Swedish trade, which is why alumni relations is mentioned specifically in the Swedish 
government’s export strategy. 

Spreading knowledge of Sweden, Swedish experience and capabilities. We often refer 
to alumni as ‘Sweden ambassadors’ because we know that they speak about their experience in 
Sweden with family, friends and colleagues and therefore contribute to spreading knowledge of 
Sweden, Swedish experience and Sweden’s capabilities. 

Promoting Sweden as a study destination. Alumni add credibility when we promote Sweden  
as a study destination. Prospective students often feel more comfortable asking alumni, and as 
former international students, alumni are often better equipped to answer certain questions than  
we are. 

Promoting Sweden as an open, equal, innovative and sustainable society. We promote 
Sweden as open, equal, innovative and sustainable because we have identified these areas as the 
ones where Sweden stands out from other countries. In that sense, these characteristics of Sweden 
are also our competitive edge. Alumni can enforce our messages by testifying to their authenticity, 
and they often have a personal story to exemplify how Sweden is open, equal, innovative or  
sustainable. Moreover, many alumni have studied a programme related to these topics at a Swedish 
university and can talk about them with the credibility of an expert.

P
h

ot
o:

 L
ie

se
lo

tt
e 

va
n 

d
er

 M
ei

js



Sweden alumni strategy guide 6

Who are Sweden alumni?
We suggest that your alumni relations strategy should address and include not only former inter-
national students and researchers at Swedish universities, but also participants in the Swedish 
Institute’s leadership programmes, Sida’s International Training Programmes and other leaders 
and opinion makers who have connections to Sweden. Read more about alumni segments in  
the fact sheet ‘Who are Sweden alumni?’ on Sharing Sweden (sharingsweden.se). 

What’s in it for the alumni? 
It’s important to understand what the alumni expect to gain from being part of our network.  
Alumni will typically mention the following:  

• Networking: gaining new personal and professional contacts, as well as keeping the networks 
they made while in Sweden.

• Keeping a connection to Sweden: celebrating Swedish holidays, eating Swedish food,  
enjoying Swedish culture, staying up to date on Swedish current affairs, etc. Sweden becomes  
part of the alumni’s identity while they’re students, and as alumni they wish to keep that  
identity and share it with others.

• Career opportunities: receiving information about career opportunities, opportunities for 
professional development, building connections to Swedish business, etc.

• Exposure: increased visibility of their achievements.

What alumni want varies between individuals and from country to country. You need to be  
perceptive to alumni’s needs and expectations in order to stay relevant. It’s important to keep  
asking what they want to gain from being part of an alumni network.

Swedish universities
Collaborating with universities can be beneficial to your diplomatic mission. As an example,  
universities can help you reach out to alumni through their channels and thereby help you reach  
a wider alumni audience. At the same time, by informing their alumni about your activities,  
universities stay more relevant to their alumni.

International alumni are valuable for universities in many ways but most importantly in building 
universities’ brands and attracting new international students and researchers. The resources  
at hand vary for the universities, which is why it’s important that we work together and support  
each other’s activities. 

In response to an increasing need for collaboration and sharing of best-practice between universities,  
and between universities and diplomatic missions, SI has launched a series of initiatives such as  
the Sweden Alumni Event Calendar and Sweden Alumni Professionals Newsletter (See chapter 4). 

Connection
to Sweden

Exposure

Alumni

Networking

Career 
opportunities
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CHAPTER 3 

DEVELOPING  
A LOCAL STRATEGY
In the previous chapter we looked at the potential benefits for your diplomatic mission of working 
with alumni relations. To utilise the potential and to gain access to key alumni you need to work 
strategically. We encourage you to hold alumni activities (events, receptions, online activities, etc.) 
to maintain a relationship with alumni so that they’ll be there for you when you really need them. 
There is no generic recipe for what alumni relations at a diplomatic mission should look like.  
Size, resources, cultural context and other local factors will affect the way an embassy or consulate 
approaches alumni engagement. 

Alumni relations should not be viewed as an additional task for your mission but rather as a vehicle 
for supporting your current priorities.

Below we provide some guidance on how to engage with alumni and what you can do locally.  
Start by formulating a strategy for alumni relations that suits your local context and available 
resources. Set up concrete goals and an activity plan. Remember to include alumni activities as  
part of your yearly promotional plan.

Recognise alumni as a resource
Alumni are often not only happy to help but also grateful to be asked. Many are experts in their 
fields and have vast professional networks. Consider how you may use this resource in your  
mission’s activities. 

Alumni have helped Swedish embassies in finding suitable venues and speakers for events.  
As experts in their field they themselves may also be well suited to make presentations. 

At student fairs alumni have sometimes represented Study in Sweden when the embassy/consulate 
has not had the possibility to attend.

Alumni have created additional content or extra components to embassy activities. See the 
‘Ugandan Dads’ example in chapter 5.  

Support the establishment of an alumni network1

Formalising a local Sweden Alumni Network, which is run by alumni in a democratic and  
inclusive way is a key success factor for diplomatic missions’ alumni relations work. Embassies  
and consulates are encouraged to support alumni in establishing a network which is run similar  
to a Swedish association (förening).

Rather than managing relations to many individual alumni, the network board will become your 
diplomatic mission’s main contact point. The board in turn will be responsible for communicating 
with the larger network, making communications easier for you.

By formalising a board responsibilities will be divided over several alumni making the network 
management more sustainable than having it rely on one individual or even your diplomatic mission. 
Having an alumni-led network gives the alumni a sense of ownership which stimulates engagement.

Supporting alumni in running their networks in a way which resembles the Swedish model for  
associations will provide them with a deeper insight into what democracy looks like in Sweden. 

1The Swedish Institute (SI)  
commonly uses the word 
‘network’ rather than 
‘association’. One reason is 
that some countries require 
associations to register with 
local authorities, causing 
unnecessary work/trouble 
for alumni.
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As such engaging in a Sweden Alumni Network can be viewed as a further possibilty to reflect on 
democracy in practice, especially in countries where similar organisational structures are rare.

There’s a lot to think about when setting up an alumni network. To make alumni networks sustain-
able, democratic and inclusive, it’s important to get them right from the start. The Swedish Institute 
has produced a step-by-step guide on how to set up an alumni network, available for download on 
Sharing Sweden. 

In chapter 5 you can read more about the Indonesian alumni network, Alumni Swedia, which is an 
example of a democratically-run alumni network.

Create engagement
A challenge that many people face when working with alumni relations is how to motivate alumni  
to take an active role in the network. Many alumni want to attend events and enjoy the benefits of 
being part of an alumni network but fewer are willing to take an active role in organising activities.

Three steps to create engagement are:

1. Create a common identity. Creating a common Sweden alumni identity is important to make 
people want to engage in an alumni network and take an active part in holding activities or  
supporting your mission’s activities. 
 
We find that a particularly good way of creating a Sweden alumni identity is holding pre-departure  
and send-off events where new students get to feel part of the alumni community before even  
leaving for Sweden. By holding these events we begin to build the alumni identity from day one.  
By connecting new students with alumni the students get an idea of what awaits them when they  
get back; they understand that their Sweden experience does not end upon returning and that  
the Swedish embassy/consulate will want to maintain a relationship. 
 
Read more about pre-departure and send-off events in chapter 5.
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2. Listen to alumni’s wants and needs. The alumni perspective was mentioned in the previous 
chapter but cannot be emphasised enough. In order to stay relevant to our alumni we need to stay 
attentive to their wants and needs; to continuously ask them what they want to get out of being 
part of a Sweden alumni network.  
 
If there is a formalised Sweden alumni network in your country we suggest you meet them at 
the beginning of each year to share your plans and see where there’s potential for collaboration. 
While there’s often no lack of ideas for activities among the alumni, sharing your plans or your 
thematic focus for the year will surely give rise to new ideas among the alumni and make alumni 
activities more in line with your mission’s priorities.

3. Treat board members as VIPs. Make it attractive to become part of the board of an alumni 
network or to candidate to become chairperson. Design a VIP offer for alumni in these positions. 
The offer could include exclusive access to certain events or possibilities for exposure. 
 
Alumni often stress how recognition from the embassy or SI makes a big difference for their  
motivation to contribute as an alumnus/alumna. A good way of showing appreciation is to  
organise a yearly reception at the residence exclusively for board members where you express 
gratitude for their efforts during the year.  
 
The Swedish Institute provides one board member of each certified alumni network the possibility  
to attend an exclusive workshop, the Alumni Leaders Meeting, in Stockholm each year where 
they get to meet members of alumni networks from other countries and discuss common challenges 
and exchange experiences. 

Find a suitable communication platform
Keeping contact information up to date and having sufficient means of reaching out to alumni are 
cornerstones in alumni relations work but at the same time perhaps the most difficult part of  
the job. One major benefit of the rise of social media is that alumni are largely present and won’t 
change their social media profiles the way they change e-mail addresses. 

Often alumni groups on platforms such as Facebook or LinkedIn are born organically, established 
by the alumni themselves. In this case we advise you to join the groups and use them for your  
communication. 

From SI’s experience it’s not a good idea to start a new official alumni group run by your diplomatic 
mission as it will only compete with the existing ones.

If no alumni group exists on social media in your country we advise that you establish one with  
the involvement of alumni and on the platform that alumni most prefer. 

Connect alumni with companies
When asking alumni about their motivation for joining an alumni network you can expect to get 
many different answers depending on who you ask – and to some extent also depending on  

Treat them as VIPs.

Listen to alumni’s wants and needs.

Create a common identity.
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the alumnus’ local context. However, something which you can expect most alumni to mention  
is connections to Swedish businesses.

The positive impacts on Swedish trade that may result from working with alumni relations are  
highlighted in the previous chapter. The mention of alumni relations in the Swedish export strategy 
may further testify to its positive implications. 

Many Swedish companies abroad are looking for people in their country of operation who have  
a background in Sweden and are familiar with Swedish culture and management style. Alumni 
may be of particular interest to small and medium sized Swedish companies who want to establish 
themselves in a new foreign market.

How best to connect alumni with Swedish businesses has long been on alumni professionals’  
agenda and it’s a question to which SI has given considerable thought. We find the biggest potential 
to be with Swedish embassies and consulates, which have both alumni and business connections. 
While Swedish companies’ headquarters in Stockholm may all agree on the potential of connecting 
with alumni, it’s our belief that the context of their regional offices abroad vary to such an extent 
that no generic model can be applied across the board to stimulate alumni-business connections. 

We therefor advise Swedish embassies and consulates to consider the following:

• If there’s a Sweden alumni network in your country – inform companies about it. We find that 
Swedish companies are often unaware of the alumni networks. The more information you can 
provide them with the better. Companies will want to know what kind of competence they may 
find among alumni, where they are located and how to connect with them.

• Look for opportunities to connect alumni with Swedish businesses. Consider through which 
activities you may best connect alumni and companies; for example career fairs, Sweden days, 
online platforms, etc. There might also be activities which you organise with Swedish companies 
where you could invite alumni. 

• Connect alumni with Swedish businesses at pre-departure events or welcome back events.
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CHAPTER 4 

SUPPORT FROM  
 THE SWEDISH INSTITUTE
To support Swedish foreign missions is one of the main objectives of the alumni relations team at  
the Swedish Institute. SI has many years’ experience in building long-lasting relations to alumni  
and we want to share experiences, good examples and simply try new ideas with you.

Below are some resources from SI that may be of value to you in working with alumni relations. 
More information can be found on the Sweden alumni relations page on Sharing Sweden  
(sharingsweden.se).

Contact lists
The Swedish Institute keeps a database of SI alumni (SI scholarship holders and participants in 
SI leadership programmes). The database currently consists of more than 15,000 alumni. Swedish 
foreign missions can get an updated list of SI alumni in their respective country by sending an 
e-mail to alumni@si.se.

SI does not have access to lists of alumni who came to Sweden without an SI scholarship. These 
alumni are reached through the Sweden Alumni Event Calendar (see below) and through Swedish 
universities.

Financial support
The Swedish Institute offers financial support for Swedish embassies and consulates to organise 
events where alumni are the main target group. A maximum of SEK 15,000 can be applied for. 
Application requirements and information on how to apply are available on Sharing Sweden.   

Sweden Alumni Professionals Newsletter
The Sweden Alumni Professionals Newsletter targets Swedish foreign missions and universities.  
It provides you with the latest news about the Swedish Institute and Swedish foreign missions’ work 
with alumni relations. It also contains good examples to inspire you, and some tips and tricks for 
your alumni engagement activities. Sign up through alumni@si.se.

Sweden Alumni Events Calendar
With the Sweden Alumni Events Calendar we wish to create a better overview of all Sweden alumni 
activities held around the world. By posting your activities they become visible to Swedish universities  
and their alumni. With increased visibility for your activities we hope that you’ll reach a broader 
alumni audience and get more alumni to come to your events. At the same time universities can 
easily communicate more activities to their alumni and thus stay more relevant.

Visit the Sweden Alumni Event Calendar: http://alumni.si.se

Sharing Sweden
All resources for Swedish foreign missions can be found on the Sweden alumni relations page on 
Sharing Sweden. We’ll continue to upload examples of best practices from embassies and consulates, 
and publish information about any new alumni-related initiatives on the page. 

http://sharingsweden.se/toolkits/sweden-alumni-relations/

More information: 
sharingsweden.se

Newsletter sign up: 
alumni@si.se

Event Calendar: 
alumni@si.se

mailto:alumni@si.se
mailto:alumni@si.se
http://alumni.si.se
http://sharingsweden.se/toolkits/sweden-alumni-relations/
http://sharingsweden.se
mailto:alumni@si.se
mailto:alumni@si.se
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CHAPTER 5 

EXAMPLES
Ugandan Dads – utilising alumni as a resource for your  
diplomatic mission
In connection to the photo exhibition ‘Swedish Dads’, the Embassy of Sweden in Kampala and  
the SI Alumni Network in Uganda together launched the local photo competition ‘Ugandan Dads’. 

A call for submissions was published in newspapers and online, and posters were put up by alumni 
all across Kampala. The call asked for photos depicting fathers in non-traditional situations with 
their children. The alumni network, the ambassador and the embassy staff then organised an 
awards ceremony which took place at the Swedish embassy on the Ugandan Fathers’ Day, which led 
to a lot of media coverage. During the competition, the public submitted more than 150 photos and 
the response from the public was very positive.

This is an excellent example of how an embassy collaborates for mutual benefit with the local 
alumni network when promoting Sweden. The collaboration led to positive results and increased 
attention of gender equality issues. Since then, this alumni-initiative format has travelled the world 
among Swedish foreign missions.

Read a full report on Sharing Sweden.
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Pre-departure and send-off events – building a Sweden 
alumni identity
The goal of pre-departure events is to make international students already accepted to degree  
programmes at Swedish universities more enthusiastic about studying in Sweden and to increase  
the chances that they accept their place and decide to study in Sweden. The events should be held  
in April or early May and are typically organised by Swedish embassies and consulates. 

We strongly recommend that alumni are included in pre-departure activities to share their  
experience from Sweden and to answer any questions which the students may have. 

As a complement to pre-departure events many Sweden alumni networks organise send-off events 
for students who accepted their offer and are definitely going to Sweden. This is a good opportunity 
for the alumni network to further introduce themselves and their activities, to make new students 
feel part of a larger community and to know what awaits them. It also strengthens the ties to Sweden 
alumni.

Send-off events should be held close to students’ departure to Sweden around July or August and 
should be organised by alumni themselves. By introducing students to the alumni network at  
an early stage they will be more likely to engage in alumni activities after their studies. 

Read more about pre-departure and send-off events on Sharing Sweden.

Alumni Swedia –  
a democratically run alumni network in Indonesia

The Indonesian Sweden alumni network, Alumni Swedia, started in 2007 as a simple mailing list 
but gradually evolved into a democratically-run alumni network with close ties to the Embassy of 
Sweden in Jakarta. The alumni network organises activities almost every month and supports  
the embassy in many of its activities.

Alumni Swedia and the Embassy of Sweden start building the Alumni Swedia identity with  
a pre-departure event each year for newly-accepted students. Students meet with alumni and get  
a sense of what awaits them when they return to Indonesia.

BIO

VISION

MISION

DEKA FEBRIWAN

ANWAR

Candidate for 
Alumni Swedia President 2017-2019

Date and Place of Birth: 
Batam, 1 February 1990 

Current Main Job: 
Junior Consultant, Institute for Policy Analysis of Conflict 

Education: 
- Uppsala University, Master of Peace and Conflict Studies 
- Gadjah Mada University, Bachelor of Political Science 
- Exchange Student at Ballard Huxley Senior High School, Iowa, USA 

Menjadikan ikatan alumni 

Swedia yang mengayomi 

dan bermamfaat bagi 

anggota dan calon 

mahasiswa Swedia 

Menambah visibilitas 

ikatan alumni Swedia 

dengan mengadakan 

kegiatan-kegiatan internal 

dan external, dan bekerja 

sama dengan lembaga- 

lembaga terkait 

BAPILU 2017

ORGANIZATIONAL EXPERIENCE

MOCHAMMAD 

FADJAR WIBOWO

Candidate for 
Alumni Swedia President 2017-2019

Indonesian Health Society, Jakarta, Indonesia 
Secretary (2017 – present) 

Indonesian Medical School Alumni Forum, Jakarta, Indonesia 
Secretary (2016 – present) 

Bina Antarbudaya/American Field Service - Indonesia, Jakarta, Indonesia 
Volunteer (2005 – present) 

Karolinska Institute’s Student Council - International Coffee Hours Team, Stockholm, Sweden 
Volunteer (November 2014 - April 2015) 

PPI Stockholm, Sweden  
Member (September 2014 – June 2015) 

PPI Brussels, Belgium 
Member (August 2011 – July 2012) 

American Field Service, Brussels, Belgium 
Volunteer (August 2011 – July 2012) 

Erasmus Mundus Student Association, Brussels, Belgium 
Project Lead (November 2011) 

WHO HQ Intern Association, Geneva, Switzerland 
Member (May - August 2012) 

Student Team for Medical Assistant, School of Medicine, Gadjah Mada University 
Volunteer on Merapi Volcano Eruption (November 2010) 

Centre for Indonesian Medical Student Association (CIMSA), Gadjah Mada University 
Organizing Committee  (2009) 

PPI Wageningen, School of Medicine, Gadjah Mada University 
(May 2006) 

American Field Service, Haarlem, the Netherlands 
Exchange Student (May 2006) 

BAPILU 2017

KUNTJORO

PINARDI

Candidate for 
Alumni Swedia President 2017-2019

BAPILU 2017

WORKING EXPERIENCE

Komite Manajemen Risiko dan Teknologi Informasi, BPJS 
Ketenagakerjaan 
Ahli Senior (Juni 2016 – Present) 

International University Liaison Indonesia (IULI) - BSD 
Dosen Senior (Oktober 2015 - Present) 

Openet (Ireland) 
Technology and Sales Director (Oktober 2012 – Juni 2014) 

SIAE Microelettronica (Italy) 
Manajer Senior (Juli 2011 – September 2012) 

PT. Trend Communication International 
VP Technology and Marketing (Juli 2007 – Juni 2011) 

PT. Alcatel-Lucent Indonesia (France/USA) 
Manajer Senior untuk Perangakat Jaringan Radio and Fiber Optik 
(Januari 2006 – Juli 2007) 

PT. ZTE Indonesia 
Manajer Senior untuk Perangakat Jaringan Radio and Fiber Optik 
(Januari 2004 - Januari 2006) 
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A Memorandum and Article of Association, drafted in 2013 with the formal establishment of  
the alumni network, stipulate how Alumni Swedia is run. They state that an election for president 
should be held every two years. The elected president may then appoint a board. A president can 
serve for a maximum of two consecutive terms. 

The presidential election is held through e-voting and the outcome is announced at an alumni event. 
The process is fun and engaging for the alumni. The above picture shows the 2017 presidential  
candidates’ posters, where alumni learn more about the candidates’ backgrounds and visions for  
the future of Alumni Swedia. 

Read more about the Alumni Swedia organisational set-up on Sharing Sweden.

Interview series with SI alumni – promoting Sweden  
as a study destination
In October 2016, the Embassy of Sweden in Ukraine ran a small interview series with three former 
SI scholarship holders. The aim of the project was both to acknowledge and develop the relation-
ship to the alumni, and to use the embassy’s platform to market available opportunities to study  
in Sweden.

All of the contacted alumni happily volunteered to be interviewed. The interview series provided 
low-intensity publicity over several weeks, setting the scene for a large SI alumni-organised event  
on studying in Sweden.

Interviewing the alumni resulted in several insights. They revealed the importance of the Swedish 
embassy’s support for the alumni’s activities. Moreover, it was evident that the alumni’s time in 
Sweden had made a deep impression on them. In fact, all of the interviewees still had on-going 
contact with the Swedish Institute and had returned to Sweden privately or professionally at least 
once. Most of them mentioned being inspired by ‘Swedish values’ as well as good practice in  
governance, administration and gender issues.

Read former embassy intern Karolina Johannesson’s full report on the activity on Sharing Sweden.

SANI Speaker Series and Swedish Popcorn Movie Club
The Swedish Consulate General in Istanbul, Turkey, has created two event concepts that specifically 
target alumni: SANI Speaker Series (Sunny Speaker Series) and Swedish Popcorn Movie Club. 

The SANI Speaker Series events are held in a casual coffee-talk format, where an alumnus/alumna 
shares his/her story for around half an hour, answers questions for another 30 minutes, followed by 
refreshments and networking. 

At the Swedish Popcorn Movie Club films from the Swedish Institute film box are screened to  
an alumni audience. 

These event series are good examples of how embassies and consulates can bring alumni together 
frequently during the year in a relatively simple way.

Read more about the SANI Speaker Series, Swedish Popcorn Movie Club and the consulate’s work 
with alumni in general on  Sharing Sweden.

http://sharingsweden.se/wp-content/uploads/2017/04/SANI-Alumni-Report-2017.pdf
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Sweden-Ukraine Business Forum
The Sweden-Ukraine Business Forum is organised annually by the Embassy of Sweden in Kiev 
together with Business Sweden. It is the largest event for Swedish business in Ukraine and aims to 
show that Swedish companies believe in the country’s future, despite great challenges, and are ready 
to unlock the trade potential between the two countries. 

10–20 alumni have been invited to the event each year since 2016. Their response has been very 
positive and this scenario can serve as a low-cost and low-barrier example of alumni engagement,  
as well as an example of how to connect alumni with Swedish business.
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